





FOR GOOD PICTURES 


Write today for the 50-page illustrated book “Good Pictures” pub- 
lished by Argus to help solve your picture takir ier 5 


25c¢ today to Argus, Incorporated, Ann Arbor, hi 


US. incorporateo .. ANN ARBOR. MICHIGAN 





Eternal summer ! 


ENY it as he will, every avid photog- 
rapher is something of an artist. 


And why not —? For the essence of art—of 
all art—is to take the beautiful and fleeting, 
and make of it something beautiful and 
lasting. 


Almost invariably, good photographs reflect 
careful attention to such important matters 
as camera viewpoint, the posing of models, 
and the choice of film. 


For finer pictures with your camera, stand- 
ardize on Ansco Supreme Film—a very 
responsive material for the serious photog- 
tapher. The 1-o-n-g scale of Supreme cap- 
tures every subtle gradation in your scene— 


the delicate variations in light and shade 
that mean realism and excellent print quality 
in the finished picture! 


You'll like Ansco Supreme, too, because it 
combines ample speed with very fine grain; 
wide exposure latitude with excellent pan- 
chromatic color balance. It’s scarce, of 
course, because of wartime conditions. If 
your dealer can supply you, please use your 
Ansco Supreme Film carefully. Careful use 
means better pictures for you, and the 
fairest possible distribution of the limited 
quantities of film available. Ansco, Bing- 
hamton, New York. A Division of Gen- 
eral Aniline & Film Corporation. 


KEEP YOUR EYE ON ANSCO, FIRST WITH THE FINEST 


ASK FOR ANSCO SUPREME FILM 
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UNTIL THE WHOLE JOB IS DONE 


T takes ships and planes and 
| guns and men...and 
millions of items of precision 
equipment, not one of which 
must fail. 

It needs precision optical 
equipment...eyes that seek out 
the enemy, find him, range 
him, help to destroy him. 

This need, for all operations 
in this war, is still tremendous. 
UniversalCameraCorporation, 
furnishing such instruments 
for the armed forces continu- 
ously since Pearl Harbor, now 


makes binoculars in quantities 
hitherto thought impossible, 
as well as other vitally im- 
portant high-precision optical 
instruments. 

Universal will continue to 
devote its efforts and facilities 
wholeheartedly to the manu- 
facture of these instruments as 
long as needed. But when the 
warjob is done, the production 
of hundreds of new Universal 
Cameras, Photographic and 
Home Movie Equipment items 
will begin immediately. 


Lfuversat [Amer [ORPORATION 


Wartime Manufacturers of Precision Instruments for the Armed Forces 


Peacetime Manutacturers of Mercury Cinémaster * Corsair Comeras and Photographic Equipment 


WAR RECORD 


1941 ... Started War Work 
(before Pearl Harbor) 


1942 -«- Over 80% Essential 
War Work 


1943 .-- Over 99% Essential 
War Work (Army-Navy ‘E” 
March 13) 


1944 ..- Over 99% Essential 
War Work 


TODAY ... Over 99% of our 


facilities are devoted to pro- 
ducing essential precision 
instruments for the Armed 
Forces, and will continue to be 
while the need exists. 


You'll still have to waif for the 
wonderful new photo and home 
movie equipment we promised you 





COLOR 


Seashores in the days just ahez::, will be more than 
yellow sand. Motley crowds . . . vivid bathing suits. . . 
gaudy-striped umbrellas . . . sailing regattas, motor 
boats . . . here’s a pictorial kaleidoscope for the color 
photographer. Be sure to depend on your WESTON 
Exposuremeter for brilliant, full-toned pictures. The 
MASTER’s exclusive exposure-control dial, used with 
the brightness-range method, assures faithful render- 
ing of colors. And by its highly selective viewing 
angle you'll escape the sooty shadows and lifeless 
highlights so common in seashore photos. Weston 
Electrical Instrument Corporation, 649 Frelinghuysen 
Avenue, Newark 5, New Jersey. Not 
available 
today, but 


Weston Exposure Meters Ae: wantnc 





Shall We Edueate Our Children 
JA Well A We Le Che Scaviomen ? 


A timely message from J. H. McNabb, President, Bell & Howell Company 


‘ae speed and thoroughness with which our armed forces 
have trained millions of young men for war are amazing. 


How was it done? With intensive application of methods 
previously used and proved in this nation’s schools, including 
far greater use of sound motion pictures than had ever before been 
made in education. 


Why haven’t our schools made as widespread use of this proved, 
superior method of instruction as have our armed forces? Most 
educators lacked neither appreciation nor readiness. But they did 
lack, and still lack, the necessary funds. 


A relatively modest appropriation per school per year can 
provide for an excellent audio-visual program. Shall we make the 
necessary funds available. . . educate our children as well as we do 
our servicemen? The answer is up to you parents, and to you tax- 
payers who appreciate that the prime 


requisite of a successful democracy is Cre 
a well-educated citizenry. ? 


Pupils learn 40% more in less time via motion pictures, re- 
search and experiment prove. And students gain maximum ad- 
vantage from the perfect reproduction of sound and picture 
offered by the war-proved, trouble-free performance of Bell & 
Howell’s Filmosound 16mm. sound-film projector. 


Take This First Step Now! A new booklet, “Learning Un- 
limited,” tells how to establish and conduct an audio-visual 
education program. Send the coupon for your free copy. 


BELL & HOWELL 
COMPANY 
Chicago * New York + Hollywood +» Washington, D.C. 
London 
Since 1907 the aon a ufact ision motion picture 


of pr 
pr ional, personal, industrial, 
and educational use. 


BELL & HOWELL COMPANY 
7163 McCormick Road, Chicago 45 


Please send: ( ) booklet ‘‘Learning Un- 
limited"’; ( ) kiet ‘*Movies to 
Work’’—how sound movies serve in- 
dustry and commerce; information on 
( ) 8mm. ( ) loémm. cameras and — 
jectors or ( ) 16mm. Filmosound Pro- 
jectors for home use. 
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When it’s a good picture it’s worthy of... 


VELOUR 
BLACK 


Gnarled and twisted from years of fighting the bleak winds of the high 
mountain passes, there’s an atmosphere of rugged defiance about this 
old tree and its surroundings . . . a picture that nature made for Velour 
Black. 

Such pictures aren’t easy to find. They’ re difficult to get from a good 
photographic angle and often harder still to capture on your negative. 

That's why, when it comes to the printing you will want Defender 
Velour Black on your enlarging easel. Sensitive to all of the middletones 
that exist in your negative, as well as to the sparkling highlight whites 
and the velvety blackness of deep shadows, it gives you a flexibility in © 
your print-making to match your picture taking skill. Ask for Velour 
Black at your Defender dealer's . . . in the blue and yellow package. 


All dozen peckages of Defender Paper ere now supplied in the handy opening Rip-Sirip envelopes. Look for the trade-mark: Defender Rip-Sirip. 


A 
1895 1945 
FIFTY YEARS OF PROGRESS 
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Defender 


DEFENDER PHOTO SUPPLY CO., INC., ROCHESTER 3, N. Y- 





—in the Pacific war area, and it’s 
the many places through- 
the G-E exposure 
meter is doin 
kind of service. 
vicTORY you'll be able to enjoy 
le accuracy» extreme 
sensitivity, 4 one-hand op- 
eration that 
tops in combat areas- 
it’s three meters in on 
darkroom, and light control. 
Meanwhile, for help in getting better 
pictures, get a copy of the G-E Photo 
Data Book—at your photo dealers, 


price 50 cents. 
General Electric CO.» Schenectady 5, N.Y. 


GENERAL @ ELECTRES 


Buy all the BONDS 
con—and keepall you 


Official Marine Corps 
Photograph 
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FULL SPEED AHEAD 10 
SUCCESS IN PHOTOGRAPHY 


Nothing smoothes the road to success in 


photography like wisdom - laden guidance. 
Long famed for ultra-modern instruction that 
has steered hundreds of camera careerists to 
swift success, is New York’s 
cosmopolitan SCHOOL OF 
MODERN PHOTOGRAPHY. 











1. Shooting better pictures since he took advanced 
courses at THE SCHOOL OF MODERN PHOTOGRAPHY is 
ARTHUR HILL (see above). Under the watchful eyes - 
the School's master and 








alike reach new heights rig ‘Sa0 photography. Hill ew 
wields his camera for one of the giant corporations of the 
chemical industry. With today’s shortage of good pho- 
tographers, there are opportunities galore for the go- 
getting graduates of smP. 





3. Double exposui 
photography as an art and 
as a practical science — 
doubles SMP students’ 


2. No babes in the woods re — to 
when it comes to photog- 
raphy’are the many profes- 
sionals who turn to SMP for 
ultra-modern brush-up 
courses. Among the profes- 
sionals at SMP is ROBERT A. 
BUCHANAN (above), pho- 
tog for U. S. Steel. 


chances of success! Our 
feminine graduates are do- 
ing right well, too, as wit- 
ness SALLY HINSHAW 
(above) now taking pub- 
licity shots. 


4. Happy biendi of inge- 
nuity, versatility ons skill . 
expertly imparted to students 
at SMP . . . makes for pictures 
that sell! Fortified with know- 
how gleaned at SMP, BRAD 
SMITH (left) sells shots to half 
a dozen “class’’ magazines. 
In partnership with former 

Harper's Jr. Bazaar 

editor, Smith operates 
» his own studio. 





5. Information 
Please! “What 
about tuition fees?” 
Specialized courses, 
day or evening, are 
exceptionally mod- 
erate. Visit the 
School, or write 
for outline of 
Address 


courses. 

H. P. Sidel, direc- 

tor, Dept. M7. 
THE SCHOOL OF MODERN PHOTOGRAPHY 
136 East 57th St. New York City 
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“Vee Last Word 





Mexican Photographer 


Sir: 

Your article on my pictures “Life in the 
Shadows,” which was published in the April 
issue of Mrnicam, has enthused me; you have 
eyes and understanding as few people do in 
either the United States or in Mexico. 


I believe, as you see and state, that art is 
never a trick or a depiction of the common- 
place. And in photography art is not of the 
quality offered by the film companies in their 
ads. It is not soft haze photographs of “artistic” 
qualities gotten by certain lenses and papers. I 
use the least “artistic” lenses—the Zeiss Tessar 
—which is of the sharpest and most contrasting 
quality. And I use the simplest paper, Koda- 
bromide F. I believe that things should speak 
for themselves . . . . such as they are. 


I do not understand 
some day someone will show me “technique” 
and then I will lose my “spontaniety,” my “un- 
selfconsciousness.” I do not understand art as 
a thing born of repent or accident. Photog- 
raphy to me is neither “hunting” nor “snap- 
ping.” I am going to explain to you how I 
make a photograph—for example, the photo- 
graph called “Fear.” When I encountered that 
place it interested me—that house, desolated, a 
lonely crate on the roof. So I waited and 
waited until something occurred, or people 
would pass, which could tie together my emo- 
tion with the background I had encountered. 
But I must clarify further still: every photo- 
graph I make is perfectly controlled—I do not 
lack experience in technique. When I over- 
expose or under-expose it is because I want to. 
I want to escape from the limitations of the 
Hollywood and “salon” styles. For this reason 
I give greater density to the positive. 

Many thanks for your sympathetic article. I 
thought it perfectly fair. And don’t worry about 
the artistic papers and the 65-degree developer 
—-I always use 70 degrees. 

ANTONIO REYNOSO, 
Guatemala 90 


Altos 9, Mexico D. F. 


your statement that 


Famed Iwo Picture 

Joe Rosenthal, Associated Press photographer 
whose news picture of the raising of the Amer- 
ican flag on Mount Suribachi at Iwo Jima 
seems destined to become the great picture of 
the Second World War, gives the following 
exposure information on the shot. “Because of 
a slight overcast, I shot at between f8 and 11, 
with shutter speed of 1/400th of a second, on 
Ansco Superpan Press, using a Speed Graphic.” 











Protect Precious Negatives 


With EDWALS 
NEW 


“Double-Safe” 


CHROME 
HARDENER! 


Sp meer teas 

cHicaco 3. tt 
The new Edwal Chrome Hard- 
ener now contains Thermo-Salt, 
an inert chemical which prevents 
reticulation resulting from emul- 
sion swelling — a common, hot- 
weather processing ‘“‘head-ache’’. 
Safe up to 90° F. 


—_ The extreme hardening action of 

No more reticulation in the Chrome Alum in this hard- 

hot weather developing! ener scratch-proofs the negative, 
permitting subsequent washing 
in warm water if necessary. 


Ask your dealer for Edwal's 
New Improved “Double-Safe” 
Chrome Hardener 


No more scratches and NEW LARGE SIZE 50 ¢ 


abrasions in precious (MAKES 12 PINTS) 
negatives. 


Write for Bulletin 226-7M describing this and 32 other Edwal products 


The EDWAL Lalani Iuc. 


FEDERAI 





IS ENHANCED IN 
THE CURTIS HIGH 
VACUUM PROCESS 
. LABORATORY 


EFFICIENCY IN A LENS is greatly enhanced 
by modern High Vacuum Evaporative Coat- 
ings of substances that in extremely thin films 


virtually wipe out internal reflections. 


Efficiency in a totally reflecting or beam split- 
ting optical mirror is controlled by the quality 


and precision of the reflective coatings. 


In CURTIS LABORATORIES the most modern 
high vacuum equipment in the world enhances 
the efficiency of the Curtis Plastic Lenses and 
Optical Mirrors, increasing brilliance and 


clarity of image. 


When the wor is won, this vost 
store of knowledge and exper- 
ience will be built into Curtis 
cameras and laboratory 


equipment. 
RT, 


‘ 
VLG lilt BY 30) o:-VeOn een pe 
f 


2719 HYPERION AVENUE, LOS ANGELES 27, CALIFORNIA 


c Color Cameras, Analysts, Printers, Color Printing Accessories 


P+ 


REVERE 





Revere precision controls for Grumann Hellcats and 
other fighting planes are serving the cause of 
freedom around the world. — 


antl tn first of Happiness. e 


When peace comes, Revere 8mm movie equipment will serve the cause 


of pleasure throughout the globe. The thrill of making home 
movies will be accented by finer Revere Cameras and Projectors. 


Meanwhile, speed victory by buying more war bonds. 









This month the markets listed _in this department are advertising agencies. 


market list is an article by an advertising agency photograph buyer telling how to sell to this field. 


Knox Reeves Advertising, Inc., 600 First 
National Bank Building, Minneapolis 2, Minne- 
sota. Mr. Blake Cox writes: “Our last S. O. S. 
for photos carried in your publication brought 
us a good supply of material that more than 
filled our immediate needs. We are, however, 
always open for good, action pictures to be 
used in Wheaties advertisements. The photos 
should not include a Wheaties package—we 
cannot use these. They should show people 
doing things. We also have use for the same 
type of material with an authentic farm flavor 
—and please don’t send Fifth Avenue farmer- 
ettes. Payment is $10 and $25, depending on 
media in which material is used, made at time 
photograph is scheduled for publication.” 


Guy C. Core Company, 180 West Michigan 
Avenue, Jackson, Michigan. Occasionally buys 
Kodachromes for color work. These may be of 
posed models, but commercial subjects for 
grinding wheels, candy, cushion springs, heavy 
machinery, automotive assemblies, are pre- 
ferred. 


Roland G. E. Uliman Organization, 1520 
Locust Street, Philadelphia, Pennsylvania. Buys 
——— of welding operations. This should 

electric arc and not gas welding. 


Henri, Hurst & McDonald, Inc., 520 North 
Michigan Avenue, Chicago 11, Illinois. From 
E. A. Reeve comes this information: “Our need 
for photographs is principally for illustrating 
amateur motion picture equipment advertise- 
ments. We also use some photographs for il- 
lustrating dog food advertisements. For the 
first-mentioned, we require action pictures and 
story-telling pictures of top photographic and 
reproduction quality—pictures of babies and 
children, travel and vacation scenes, bathing 
girls, sports, etc. For the dog food ads we re- 
quire equally high quality pictures of dogs of 
the recognized breeds, with or without hu- 
mans.’ 


Ed Wolff & Associates, 428 Taylor Building, 
Rochester 4, New York. Outstanding require- 
ment at present is for photographs suitable for 
advertising purposes by the Wollensak Optical 
Company. These should be pictures, 8x10 en- 
largements preferred, taken with a Wollensak 
lens—no limit in choice of subject. Decisions 
as to acceptance depend upon composition or 
character of interest, clarity of detail and sha- 
dow, whether or not picture tells a story, and 


Photo Markets 


By AGNES REBER 


Editorial Secretary, Minicam Photography 


At the end of the 





novelty. Photographer should mention type 
and size Wollensak lens used in taking or finish- 
ing picture, and also mention some facts about 


himself. 


G. M. Basford Company, 60 East 42nd 
Street, New York City 17. The Art Director is 
Eugene Heiffel, who writes that Basford buys 
photographs according to these classifications: 
1. Art photographs —for excellence in tech- 
nique. 2. General industrial shops showing ap- 
plication of client’s product. 3. Comprehensive 
institutional studies of plants and products, by 
assignment. 4. Stock photos. 


C. Wendel Muench & Company, 520 North 
Michigan Avenue, Chicago 11, Illinois. Buys 
human-interest shots, good pictorials and action 
pictures of all types. These must be photo- 
graphically good, 8x10 glossies with model re- 
leases available. Regular pay is $5 to $10, but 
pays more for exceptionally good photographs. 


Hutchins Advertising Company, Cutler 
Building, Rochester, New York. Mr. J. P. Mc- 
Carthy, vice-president of Hutchins, tells us that 
as a general rule, the photographs they buy are 

“made to order.” That is, their purpose is to 
feature the particular use "of some product or 
situation in which that product is used. Occa- 
sionally stock photographs are used—these are 
photos that can be used to tie in with some par- 
ticular need, and they are purchased and held 
until there is an occasion to use them. 


Weston-Barnett, Inc., Waterloo Iowa. Quot- 
ing from the letter sent by this company: “The 
photographs we purchase are usually various 
types of illustrations and it is rather hard to 
tell in advance what illustrations will be used. 
Usually, however, we can use photographs of 
typical human-interest subjects, and at the 
present we could use various photographs of 
baby chick scenes. 


Sterling Advertising Agency, 70 West 40th 
Street, New York City 18, can use photographs 
of children, women and men. 


Engel Advertising, Inc., 919 North Michigan 
Avenue, Chicago 11, Illinois. The photographs 
used by this company are mostly commercial 
studio photographs of products. Occasionally 
stock photographs are purchased, but more 
often a special studio shot is made of the theme 
of the main illustration in the advertisement, 
circular, display, etc., as the need may be 
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Selling Photographs to an Agency 
By Paut C. Ort 


F YOU understand the purpose be- 
| hind pictures in advertising, and 

know a good print when you see one, 
you may be able to sell pictures to an 
Advertising Agency. 

The first element that enters into any 
Agency’s consideration in buying photo- 
graphs is the purpose of its advertising 
client. The Agency of Ed Wolff & Asso- 
ciates produces advertisements and pro- 
motional material for several national ad- 
vertisers using pictures. One example is 
its use of photographs in the advertise- 
ments of the Wollensak Optical Co. You 
have been seeing these in photographic 
magazines for the past four years. They 
may have influenced you to wonder and 
inquire about Wollensak lenses. That 
was their purpose. 

‘You can learn advertising purpose by 
studying the ads of all advertisers using 
photos. You'll find that every ad appeals 
to someone, either to a mother, to a father, 
to a family, or to a profession. The Wol- 
lensak ads, for instance, are directed to 
photographers, to show a photographer 
like yourself what you can do with a Wol- 
lensak lens. 

Keeping purpose in mind, study the 
pictures themselves. Notice their over-all 
pictorial quality; one glance will stop the 
attention and hold it. Emphasis here is 
not on the transparency of an eye or the 
density of a distant cloud, but on the pic- 
ture as a whole—the over-all composition, 
the novelty, story-telling character or ac- 
tion. Highlights and shadows, clear de- 
lineation, and general finish are secondary. 

Lay out your own best prints and make 
an honest comparison on the basis of pic- 
torial value, story interest, and novelty. 
If your pictures are worthy, you should 
try to reach the advertisers. You do this 
through their advertising agencies. 

You have two ways to bring your pho- 
tos to the attention of an advertising 
agency. The first is to make for yourself 
such a reputation that the Agency will *« 

(Continued to page 106) RRRRRHEKRRHEKHRSE 
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TERRIF/C’ BARGAINS 


WAR 


SURPLUS 


WSs 


S$“ PRISMS 


anf PRISMS 


isms of hi 2” wide, 
ed "potianed. “Gsed to mr a Periecepe _ 3 
“a 


astronomy clubs. Some 
ve used these Prisms to make 
attachments, photometer cube, anne e ander 
these Prisms would retail from $24 


45.45 


 , 2 ba ‘camera * clubs 
our tapenious customers 


camera 
etc. pomelly, 
30 each. 





SILVERED TANK PRISM—90-45-45 eogrer. 534” long, 2%; 
wide, finely and lished. ould or 





-00 each Postpaid 
(Iiustrated booklet on Prisms included FREE) 
geee | Su.veans TANK Cue ps —-Seonet 27-20 Pang oad 
This the most sensational bargain have 


able ‘e offer. 
PORRO PRISM SET FROM ARMY'S 6 POWER 
BINOCULAR 
Consists of 2 Porro Prisms to make an erecting system for 


a Telescope. 
Stock No. 3010-™ 


MISCELLANEOUS ITEMS 


Stock No. Item 























Heat Absorbing Glass 2”x2” 
17 mm. Diam. Guns 
mm. be 
Right Ang 
(3rd grade) 
523-M—Six Threaded Metal Reticle Cells.... 
(Minimum order on above $1.00) 


COLOR FILTERS 

mA Red and 1 Yellow Filter in following Diam. 

(seconds) . oe 45.5 mm. (second: 

32. 5 mum. (seconds) . | 
37 . (seconds) . .70¢ 29 mm. 

Minimum order on above—$1 
— Lynn 4 GLASS—An tional epporten 
x, = 


excep nity to secure 
ariety of optical pieces nee and Lag = 
(seconds). in varying s 


Stock No. 703-M— Ay ieninimns —~s +o nrg 90 0 Postpaid 
Stock No. 702-M—11/2 Ibs. Postpaid 


TANK PERISCOPE 


. strong, orig- 
inally Seumeructed nor or _U: s. Tank Cope, Consists of 
a fine Periscope mounted in metal 

septiqnal Pertacope # "frame is sous to finish ex. 
A Ay ighs eS asa ibs.” Overall length 
t we 
LF “ere” width A+ ame Wodla normally retail at 
$40 to _ 
Stock 


$3.00 Complete Set Postpaid 
Special $5.50 Postpaid 


ORDER BY SET OR STOCK NO. 




















All ame Finely Ground and Polished but . Slightly 
Imperfections which We Guarantee 
Ww Not Interfere with Their Use. Come Neatly Packed 


and Marked. 
YOU CAN EASILY MAKE ge Magnifiers, Photo- 
Gadgets and Hundreds of Experiments with these 


Cost Lenses. 


To translate millimeter measurements: 
one inch. 


25.4 mm. equals 








SPECIALS IN LENS SETS 

Set No. 1-M—‘ Advertis: Special,”” 15 Lenses for $1.60 
Postpaid, plus 10-page idea boo on A 

For copying. ULTRA CLOSE-UP SHOTS, macrophotography, 
experimental optics, mai nifying ~d ee, making a two power 
£/16 Eaiaphoto Lens. arte K rome Viewer, 
DETACHABLE REFLEX VIE FINDER for 35 mm. cameras, 
stereoscopic viewer, ground glass and enlarging focusing aids, 
TELESCOPES, low power Microscopes and for many other uses. 
a No. 5-M—“‘The Gadgeteer’s Delight.’’ 35 Lenses for $5.00 

‘ostpaid, plus 10-page idea booklet 

tone all the lenses in Set No, Plus twenty others of our 
more expensive lenses. 


New 50 Page idea Book "'Fun With Chipped Edge Lenses" 
Contains vie variety of projects and fully covers the fascinat- 
ing use of all Lenses in sets listed above—only $1.00 Pos 

8 MM. MOVIE PROJECTING LENS SET—Stock No, 4011-M— 
$1.20 Postpaid. Consists of 2 Achromatic Lenses, diameter 
18 mm. and a focal length when combined of one inch. 


35 MM FILM ENLARGING LENS SET 
Consiets of 2 Achromatic Lenses to use at a speed of about F.8. 
make a good substitute until Anastigmat Enlarging 
lanes again become available. 
Stock No. $1.50 Postpaid 


SCOOP! CONDENSING LENSES FOR 35 MM. 
PROJECTORS OR ENLARGERS 


Crown optical glass, plano-convex, diameter 52 mm. F. L. 93 mm. 
Stock No. Postpaid 
(Order 2 for a Set) 


35 MM KODACHROME PROJECTING LENS SET 


Consists of 2 Achromatic Lenses for projecting, 2 Condensing 
Lenses, and piece of heat absorbing glass with complete directions. 
Stock No, $3.60 Postpaid 


on ‘4 OF LENSES AND THE PRISMS TO 
A MONOCULAR (TELESCOPE) 


These are — a Navy’s 7 Power Binocular with 2” diameter 
objective lens. 

Stock No. 5100-M Monocular Set—$5.00 Postpaid 
MELEE | EYE PIECE LENS—Focal Length 1% inches. Diam- 
eter of eye lens 16 mm. Diameter of field lens 25 mm. Comes 
unmounted but eye achromat already cemented. 

Stock No, 6108-M 

POLAROID—Diameter 3% inches. One round piece of polaroid 
(mounted between glass). Supplied in individual cloth containers. 
Limit—2 pieces to a customer. 


PERFECT ACHROMATIC TELESCOPE OBJECTIVE LENS 


Diameter 14 inches, F. L. 20 inches. 
Stock No. 6091-M $5.00 Postpaid 


WAR SURPLUS ACHROMATIC LENSES 


_ Dia. 
Stock No. in mms. Comments 
6019-M 15 
6111-M 16 
6094-M. 16 
6066-M 32 
6115-M 46 
USES:—Use these Lenses for making Projecting Lenses, Low 
Power Microscope Objectives, corrected Magnifiers, substitute 
enlarging Lenses, Eye-Piece Lenses, Macrophotography, gadgets. 
= instruments, etc., etc. 


SATISFACTION GUARANTEED 


EDMUND SALVAGE COMPANY, P. 0. Audubon, New Jersey 
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B 
ARE MY BREAD AND BUTTER” 


by heyQaaan* 


“It is a mighty long step from a clerk’s position with the Pennsyl- 
vania Railroad to an up-and-coming reputation as society pho- 
tographer and child-portrait specialist, but, thanks to N. Y. L., 
I made it in a few short months. I loved every minute of my 
training. N. Y. I.’s equipment was superb—and you always knew 
that there was an expert instructor at your elbow, ready to show 
you what to do. While still taking the course I won a prize in 
a local exhibition. 


Secures Position Immediately Upon Graduation 


“Immediately upon graduation the Institute put me in touch with 
a position as assistant to Arthur Stettner, famed society photog- 
rapher. In addition, I give a great deal of my time to the 
American Women’s Hospital Reserve Corps. We take pictures 
in merchant marine canteens, in hospitals and ports—to bolster 
morale and to give loved ones a glimpse of their far-away sons. 
“However, I have been gradually specializing in children’s por- 
traits. Using a candid camera, I am able to get poses that both 
delight the parents and make for artistic composition. Right now, 
in fact, I have more baby pictures to take than I have time to 
take them. So I look forward to postwar when I plan to make / 
babies—or rather baby pictures—my bread and butter.” 


Train at Home or in Our N. Y. Studios 


N. Y. I. offers you both sparetime training at home—or 
studio instruction in N. Y. Either way, every step of our 
course is personally supervised by experts. Available are 
courses including Commercial, Advertising, News, Fashion, 
Industrial, Portrait, Motion Picture and COLOR photography. 
Our FREE book, “Photography for Pleasure or Career” 
shows how you can enjoy photography to the fullest—how 
you can make it pay richly, either in spare-time 
earnings or as your life’s work. Most important New York Institute of . 

of all, it points out why photography means a Dept. 117, 10 W. 33 St., New York 1, N. Y. 
sound, substantial postwar future, as well. Mail miatateantiel 
the coupon TODAY! pate? 


Please send me your FREE catalog. It is understood 
NEW YORK INSTITUTE OF PHOTOGRAPHY 


that no salesman will call. 
Dept. 117, 10 West 33 Street, New York 1, N. Y. 


Training Men and Women for Photographic ey ee Ee 


Success Since 1910. Please check course in which interested: 


Regular Resident Course (in N. Y.) 
*From a letter dated March 21, 1945. Home Study Training. 


All photographs on this page by Sandra Peterson. 
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“THESE WINDOW SHOPPING pictures,” says 
Kosti Ruohomaa, Life photographer, “are the 
result of my desire to catch the types and ex- 
pressions that pass in the city streets. I chose 
a window display as being the place where 
people would stop for a few seconds, a scene 
where they were alone in the crowd. 

“By having the department store cut a hole 
for my camera in the backboard of the windew 
display (see page 21), I could photograph 
without being observed. Wonderful faces would 
come into my range and just as I had them 
in frame, off they would go—it was like fishing 
—waiting for the face, awaiting the expression, 
and then, click of the camera, the catch!” 








KOSTI RUOHOMAA, hidden behind the display window of a New York department store, play- 
ing a game of “photographer’s catch.” City streets are a grand show case themselves, offering 
the well heeled and the underprivileged, the adjusted and maladjusted, the youthful dreamers 
and the old practicals, the V-girls, the bitches and the witches. Take them or leave them, judge 
them or ignore them; that is the great privilege of a street corner spectator. 

If the spectator is a photographer, this won- 
derful panaroma of life has a disturbing influ- 
ence on his thinking—how to record on film 
these quickly passing faces, faces that are stories 
—adventure, sweetness, brutality and force, 
going, gone, like stuff thru a tin horn. 

This summer give your camera a 
field day on the city streets. 





“DAY OF PARIS” 


ILLUSTRATIONS BY ANDRE KERTESZ 


NEW book, “Day of Paris,’ (J. J. 
Augustin, N. Y. $6.) brings together 
the pictures Andre Kertesz took of the 
Paris he loved. The book opens with early 
morning scenes of Paris. 
At seven, life of the day has begun. A 
wagon piled with vegetables creeps across 
the square. Workmen head toward the 


metro. The reedy sound of pan pipes play- 
ing an anxious tune announces the ped- 
dler of goat’s milk. 

The cafe’s early morning clientele have 
a day’s work ahead of them, yet they 


TEXT BY GEORGE DAVIS 


manage to dwaddle briefly, to exchange 
acid comments on yesterday’s political 
speech, to remember that the butcher is 
again wearing horns. 

The bourgeois still sleeps, comfortably 
aware that he will walk down swept stairs, 
drink fresh milk. In the street, old Ma- 
dam Durand goes through her matinal 
rite of feeding a select group of neighbor- 
hood cats. The roofs reflect the clear 
morning at a thousand angles. Behind the 
horizon of crowded chimney pots the 
dome of Sacre-Coeur rises like a bubble. 


HAPPY LOVERS who can face each other smiling in the morning light! 
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ANDRE KERTESZ 
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NE by one, the terraces of the Mont- 
parnasse cafes have filled up. From 
now until long after midnight the crowds 
face each other like hostile armies. There 
is a snobbisme : each café has its customers 
who have never set foot on the terrace 
across the street. Oh, and that funny old 
artist over there with the wild hair-cut 
(when the F.F.I. waged war in the woods, 
in garrets and in cellars he was a trusted 
runner). La vie de bohemé... . 
Many in Paris have never left their 
quartier to see the Seine. There are others 


ON THE BANK OF THE SEINE 


who are prisoners of the river. It is not 
the bridges that hold them; nor the gay 
little excursion boats, nor the slow brutish 
barges. They hardly notice the to-and-fro 
of the day. They are listening to the quiet 
—the quiet of one who has known all 
man’s violence, anger, renunciation. 
Already a huge crowd has gathered be- 
fore the Mona Lisa. Taxis honk with 
chest-cold hoarseness. The morning has an 
absurd postcard radiance. 
kindly hoax, pretends to be itself. 


Paris, as a 


ANDRE KERTESZ 
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In front of the Institute of France, 
(above) the voyagers stand and gaze for 
a moment in awe when they are told that 
the Academié is still pondering the mean- 
ing of words that begin with “A.” In 
the early afternoon Paris pauses to 
breathe, shops close, offices are deserted. 
In the bistro at the corner the workman 
sits down to a loaf of bread, a bottle of 
wine and a dish of steaming tripe a la 
mode de Caen. In the soft shadows of 
Larue’s a waiter brings in a sole with 
truffles on a silver dish. 





To a painter who has not found his 
style, a street will suddenly say, “This is 
what you want.” The photograph to the 
right, perhaps unconsciously, is after the 
manner of Seurat’s painting. Sedately the 
afternoon mob moves on Versailles . . . 
“Royalty’s cemetery of leaves, fountains 
and marble . . . where not even remorse 
troubles one.” 


[26} 
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The constitutional of M. Prudhomme, 
retired. Resolutely, he refuses to tell his 
daughter where he steps every afternoon, 
hoping she will believe he is still keeping 
a mistress. In reality his destination is a 
tiny square only a few blocks away where 
he sits for an hour before returning home. 
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Many in Paris hide, like 
bats, from the light of 
day. As night falls, one 
feels their presence, 
furtive yet exultant; 
narrow streets, placid 
little squares become 
areas of danger. Fear 
becomes a tightrope 
strung from now to any 
tomorrow. Some peer 
into the faces of passers- 
by as though they hope 
to find the answers to 
life itself, and there are 
those who go through 
the darkness like fish 
prowling for luscious 
death in a sunken ship. 


Often the slanting rain 
of twilight invades the 
city like the spearhead 
of night. Veiled in the 
yellow mist, the statue 
of Place de la Con- 
corde remembers and 
smiles. 











STATUES OF THE PLACE DE LA CONCORDE 





ALL ON A SUMMER'S DAY 


lives, the people make the city streets 
their parlor, bedroom and bath. 

A crowd forms easily to watch two small 
boys feed ice cream to their unwilling dog; 
it unwinds itself in a moment as houses 
and stores and basements suck the people 
inside. A fire engine scoots around the 
corner, a police patrol picks up a drunk, 
a Good Humor man overturns his cart 
and the sidewalks fill up. Helen Levitt’s 
perception and cropping sense give signifi- 
cance to the scene. The heavyweight 
housewife stares incuriously down the 
street. Behind her, fluted Ionic columns, 
the framework of another civilization, be- 


[ THE East 80’s where Helen Levitt 
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come a sardonic reminder of the ancient 
Greek Ideal—the education of people to 
the highest possible standard in order to 
raise the community’s standard. 

The picture of the two girls behind the 
spouting city hydrant is almost pictorial in 
its combining of a genre subject and the 
graceful slanting lines of the water spray. 
The picture on page 32 of the little col- 
ored girls tells us the natural grace and 
joy that comes, if but for a shining mo- 
ment, when children play. More often, 
doing something like the boy, page 32, 
who, having tied down his dog, and partly 
capped the water hydrant, industriously 
proceeds to drown some fleas. 
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HELEN LEVITT 
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Text and Wlustrations 


ELLIE HABURTON 
RALPH HABURTON 


SHOT IN THE ARM for nega- 

A tives takes a minimum of time and 

effort with the new Kodak In-6 
single-solution intensifier. Unique because 
it actually increases emulsion speed, this 
intensifier enables you to produce credita- 
ble prints from both underexposed and 
underdeveloped film. 

Besides obtaining greater intensification 
than with ordinary single solution inten- 
sifiers, you save time, because long wash- 
ing is not required. You can intensify a 
negative a few minutes after fixation be- 
cause it is unnecessary to remove the hypo 
completely since the intensifier itself con- 
tains hypo. 

Obviously, this single solution intensi- 
fier also has the advantage of greater sim- 
plicity than many commonly used 2-solu- 
tion intensifiers that require a time-con- 
suming bleach, wash, and redevelopment 
process. Because of the time reduction 
element, an intensifier similar to the In-6 
has been used for military purposes. 


Quinone-Thiosulfate Intensifier Formula 
(Kodak In-6) 
Solution A 


Water (about 70°F)... 24 fl. oz 
*Sulphuric acid (conc.) 1 fl. oz 
Potassium dichromate Yy oz 
Water to make..... 32 fl. oz. 
Solution B 
Water (about 70°F)... 24 fl. oz. 
Sodium bisulfite .... 55 grains 
Hydroquinone ° Y> 07. 
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Kodak Photo-flo ...... 55 grains 
Water to make.. 32 fl. o2. 
Solution C 
Water (about 70°F). 24 fi. o7. 
Sodium thiosulfate (crystal hypo) ot ot. 
WEEE WINES 5 bocce eee tee 2 fl. oz 


Mix in this order: To 1 part of Solu- 
tion A with stirring add 2 parts of Solu- 
tion B, then 2 parts of Solution C. Con- 
tinue stirring, and finally add 1 part of 
Solution A. The order of mixing is im- 
portant to insure proper intensification. 
Be sure to add the acid slowly to the 
water in Solution A, stirring carefully to 
avoid local overheating.* The wetting 
agent (Photo-flo) in Solution B is desir- 
able but not essential. 

It is possible to use the intensifier with- 
out prehardening the negatives, but a pre- 
hardener is recommended to offset the 
softening effect of the sulfuric acid. Also, 
prehardening frees any residual silver thio- 
sulfate complexes not removed by fixing 
and washing, thus reducing stain or fog. 
Preharden negatives, whether dry or fresh- 
ly processed, for 5 minutes at 68° F. and 
then wash for 5 minutes. 


Alkaline-Formaldehyde Hardener 


(Kodak SH-!) 
TR aE cy Rehr ee ats baths > oo eG 16 ot. 
Formaldehyde. (about 37%, solution 
ge RES Ae oe 2'/n drams 
Sodium carbonate (desiccated). . 73 grains 
Waterto MON... ...........6.. 32 ot. 


*Never add the water to the acid, because the solution 
may boil and spatter the acid on the hands or face, 
causing serious burns. 














¢ 
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After placing negatives in the intensifier, 
agitate frequently to prevent streaking. 
For tray use, it is best to treat only one 
negative at a time. Since the volume of 
solution affects the degree of intensifica- 
tion use as small a tray as possible, and 
enough solution to just cover the negative. 

Treating a negative about 10 minutes 
at 68° F. gives the highest degree of in- 
tensification. Shorter treatment lowers the 
degree of intensification. Wash intensified 
negatives 10 to 20 minutes. Do not place 
the intensified negative either in fixing 
baths or wash water contaminated with 
fixing bath because acid hypo will destroy 
the image. All operations can be per- 
formed with lights on. 

Intensification is also possible at tem- 
peratures greater than 68° F., the rate be- 
ing approximately double for a rise of 18°. 


INTENSIFICATION in the new Kodak formula 
In-6 can save many an underexposed or under- 
developed negative. Note how it increased the 
contrast of this indoor action shot. 


Since film speed and contrast are in- 
creased excessively, there is danger of 
over-intensification. Take care to treat 
negatives not requiring extreme intensifi- 
cation for short rather than long times. 

If you over-intensify a negative, you can 
remove the intensification completely and 
return the image to the original state by 
bleaching in an acid permanganate bleach 
and redeveloping. Bleach with Kodak 











Stain Remover S-6, clear in a 1% sodium 
bisulfite solution, rinse well, make a slight 
print-out exposure to strong daylight or 
arc light and develop fully in light with 
any non-staining rapid developer, such as 
D-72, diluted 1 part to 2 parts of water. 
Developers containing a high concentra- 
tion of sulfite (such as Kodak D-76 and 
DK-20) should not be used for redevelop- 
ment, because the sulfite tends to dissolve 
the bleached image before the developing 
agents act upon it. After development, 
rinse for about 1 minute in a dilute acetic 


acid bath, wash, and dry. 


When using the intensifier, remember 
that chlorides in the water reduce imtensi- 
fication, because of formation of white 
silver chloride instead of the dark-colored 
compounds that are responsible for the 
intensification. To avoid this difficulty, 
use of distilled water or rain water, un- 
contaminated by salt spray, is recom- 
mended. 

As the intensifier is very susceptible to 
fingerprints, made both before and during 
intensification, it is advisable to develop 
film in hangers or clips. Finger marks on 
the emulsion side of dry negatives may 
be removed before treatment by gently 
swabbing with absorbent cotton saturated 
with benzol. 

Do not combine the stock solutions until 
you are ready to use the intensifier ; how- 
ever, it is stable for 2 or 3 hours without 
use. Discard the bath after each use to 
prevent scum on the image surface. 

Solution A is stable indefinitely in stop- 
pered bottles while Solutions B and C are 
stable for several months. Discard Solu- 
tion B when it becomes appreciably col- 
ored because of oxidation; discard Solu- 
tion C when a precipitate indicates sul- 
furization. 

The intensifier was developed by Kodak, 
but alse gives excellent results with other 
makes of film. An overall blue color which 
appears during intensification on Ansco 
film has little effect on printing, but can 
be removed by briefly immersing the in- 
tensified negative in 1% solution of sodium 
sulfite, then washing. 
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NIGHT FLASH made with one No. 5 flash 
lamp at 100 feet. Even though development of 
the negative was forced, detail and contrast 
were lacking. Intensification in In-6 increased 
contrast enough to allow an enlargement to be 
made from a small portion of the 4x5 negative. 









V. RICHARD TORP 


PLOW En 


JULY is a month of flowers, a favorite subject for the color photographer. Approach is all-iimpor- 
tant. Long shots of the flower garden, segregated groups of contrasting color, flower arrange- 
ments, or single blooms, will help give variety to your collection. Mr. Torp made this picture at 
Xochimilco, Mexico, and included one of the better blooms of El Paso, Texas, Miss Pat Powers. 





LANDSCAPES 


PERHAPS the greatest miracle in photogra- 
phy is the ability it gives us to recreate, on a 
few square inches of film, the whole panorama 
of a landscape that lies before us. Color now 
enhances this miracle. Not only will land- 
scapes in color refresh our memories, they are 
true descriptions of the original scene enabling 
us to share our trip visually with friends. Make 
them good: once the shutter clicks, you're all 
done, so “think before you shoot.” 

Angle of light was one of many factors gov- 
erning the success of each of the above pic- 
tures. Note that Clifford Paul was able to use 
typical flat lighting as is recommended for 
color, while James Jenkins captured the mood, 
the smoke drifting across the lake, by taking 
advantage of cross-lighting. Do not overlook 
opportunities close at hand, however; farm 
act'vities such as the harvest scene at the right, 
con:: alive in color. Mrnicam still invites you 
to send your best shots for possible publication. 


THRESHING CARL MANSFIELD 


JAMES JENKINS 





PAUL 
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MAE AND IRA FREEMAN 


SILHOUETTE 





first cousin to 
the night shot 


| 


BY GEORGE PR. 


O you may be dreaming and plan- 
ning those super shots that should 


be the happy by-product of a week- 
end jaunt, or that vacation trip. Aside 
from the usual snapshots, you may be 
hoping for the opportunity to make an 
outstanding landscape. Why are land- 
scapes so often disappointing? Was na- 
ture wrong again as usual? A dominant 
silhouette may answer this problem. 
Chief difficulty for many amateurs is in 
translating the distances in a scene onto a 
flat piece of photographic paper yet re- 
taining the illusion of depth. True, ‘that 
atmospheric haze, so apparent in summer, 
will help to separate the tonal planes in 
the final print. Also, light colored objects 
against a dark background and vice versa, 
will throw more punch into a composi- 


OR. 


A. ?.$. A. 


GLENN “ADAMS 
HOXIE, 


tion. That’s why we use a filter when tak- 
ing a portrait against a blue sky; tones 
of the face will remain light against a gray 
background. Conversely, dark foreground 
elements will do the same job of helping 
to suggest depth. 

Get that foreground in silhouette, but 
prepare yourself for a tangle with well- 
meaning critics who will hold out for some 
detail in these shadowed areas. Don’t let 
them sell the silhouette short. For sheer 
drama, the “shadow treatment” will do 
wonders for the average scene. 

It may be worth while to try analyzing 
the accompanying illustrations and find 
out how easy they are to do, and what 
you have to think about to get such shots 
yourself. The significance of the subject 
must be expressed in its outline. See the 
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SUSQUEHANNA HERRING FISHERMEN A. AUBREY BODINE, A.P.S.A 














RAY ATKESON 


MINIMUM EXPOSURE, plus 
a high camera angle, re- 
sulted in texture and long 
shadowed silhouettes both 
winter and summer. 


DRAMATIC INDUSTRIAL 
below shows a movie crew 
at work for U. S. Steel film- 
ing the technicolor movie, 
“Steel, Man’s Servant.” 


FRED G. KORTH 





HENRY REFP 














NIA 


FRED G. KORTH improved a straight print of 
an aquarium by combining with it the silhou- 
ette at the top. Double printing adds interest, 
and also gives a clue to the size of the fish. 
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EXPOSURE METER reading for the scene above 
was taken at the edge of the lake beyond the 
tree. A red filter was used and the exposure 
was made at noon on a raw December day. 
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CANANDAIGUA SHORES GEORGE R. HOXIE, A.P.S.A. 





OFFICIAL U. S. NAVY PHOTOGRAPH 


DAWN'S EARLY LIGHT is a particularly good 
light for making silhouettes especially if one 
may capitalize on shafts of sunlight filtering 
through ground mists. Always use a lens shade. 


RAY ATKESON 


picture by Dr. Glenn Adams; the com- 
plete story is told in silhouette form, no 
added detail is necessary. The composi- 
tion, should be simple, the lines strongly 
rhythmical, the tone contrasts not devel- 
oped to the point of harshness. In the old 
days of color blind film, outdoor silhou- 
ettes were all too often as jarring in con- 
trast as the home made greeting cards we 
still see at Christmas. With present-day 
emulsions, plus yellow filter, tonal con- 
trasts are easily controlled. For total 
change in tonal qualities an over-corrected 
sky may be obtained with the red filter. Be 
discriminating in the use of filters, how- 
ever, keeping in mind the desirable fea- 
tures to be retained in the scene being 
photographed. 

Exposure is still made correctly for the 
general landscape, including sky area. A 
minimum exposure will purposefully block 
up shadows. 





Time of day, and sun and camera posi- 
sion will have a direct bearing on the suc- 
cess of the picture. When shooting against 
the sun be sure that lens shade is attached ; 
you’re not safe from lens flare just because 
you’re out to get a silhouette! 

Let’s say that you finally try a silhouette 
and the weather let’s you down. No 
clouds, no blue sky in sight. If you have 
some exciting material to work with, make 
some exposures without a filter so that the 
result will be a stark silhouette against a 
bald white sky. Later, this may be double 
printed with your favorite cloudscape or 
dramatic sunset. Who’s going to know or 
care, if you combine an Arizona sky with 
a New England fishing fleet silhouette, so 
long as the result rings true. 

And remember, if the silhouette is to 
add drama, think big; treat it big. Bold 
and sweeping treatment is what it takes! 
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S. NAVY PHOTOGRAPH 


OFFICIAL U. 


STRONG CLOUD formations should be used 
with simple subject matter such as the picture 
below from Brazil. Clouds would have added 
to the confusion in the photograph above. 


JOSE YALENTI 











my portrait experiences with 


LADIES OF THE THEATRE 


MARCUS BLECHMAN 


HE other day I found myself out- 

side a certain Broadway theater 
staring with ill-conceived admira- 

tion at my own pictures of the show’s 
glamorous leading lady. I was basking in 
a warm trance of self-satisfaction when I 
was suddenly elbowed out of the way by 
two amateur photographic experts—read- 
ers of MiInicAM, no doubt—who stared 
moodily at the pictures, then began to 
murmur ominously. The murmurs grew in 
volume and in hostility. Soon the two were 
taking deadly aim and firing their com- 
plete battery of verbal explosives: “What 
does that guy know about photography 
. completely unrealistic approach . . . 
she’s got terrific bags under her eyes but 
he’s erased ’em . . . her hair’s stringy and 
her complexion’s like sandpaper, but he’s 


retouched till she looks sixteen . . . who 
in hell does he think he is—a plastic sur- 
geon?” 


Bruised by this blistering tirade, I was 
about to bounce back with a vigorous 
counter-offensive, when I took another 
look at the picture—a cold, callous look 
this time. What I saw stunned me. Ac- 
tually those guys were right! The picture 
was in many ways unrealistic, unphoto- 
graphic and so very flattering. I had to 
admit I agreed objectively with the brutal 
theorists. But, after all, practically speak- 
ing, suppose I had shown the lady in ques- 
tion with scientific truth and accuracy, 
had produced an x-ray exposé of her 
blemishes and defects, who would have 
let the resulting pictures be pasted on a 
billboard for the world to see? 

The moral of this simple tale is merely 
that the amateur photographer can afford 
not to have to tell little white lies. The 
professional can’t. The amateur has only 
himself to please, but the professional must 
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please the star, the agent, the public and, 
last of all, himself. Is it any wonder that 
the latter occurrence is pretty rare? 

Producing a good Broadway glamor 
portrait is no assembly-line business. Both 
the victim and I spend a lot of time on the 
job, even though comparatively few min- 
utes are taken up with the actual shooting. 
Most of the work comes earlier. It hap- 
pens that I am a firm believer in sugar- 
coating the pill, so I try to camouflage all 
clinical details of the operation. I discuss 
make-up and clothes with the patient, 
spend a lot of time on casual chatter and 
try to figure out what makes her tick con- 
versationally. As we try out our make-up 
ideas, I am gauging her face and per- 
sonality and beginning to figure out poses 
and photographic angles. The sitting itself 
is started unobtrusively with the surround- 
ings made as unbusinesslike as possible. I 
try never to telegraph the punch. I use 
only soft lights, play records on the phono- 
graph and, providing the victim is willing, 
give her a slug of Scotch to loosen her up. 
These are all pretty welcome anaesthetics 
and usually a painless operation results— 
no long tiring poses, no_ self-conscious 
smirkings, no camera freezing. 

My equipment is skimpy, consisting of 
an ancient view camera patched up with 
band-aids, and three rickety lamps. This 
often startles new clients who arrive at my 
studio expecting to find the trappings of 
a Hollywood glamour emporium. I recall 
one famous Broadway leading lady who 
came for her first sitting. She took one im- 
perious look around and recoiled in horror. 
“My God,” she cried, “only three lights!” 
She started to turn on her heel, but was 
persuaded to go through with the sitting. 
When the pictures were delivered, she was 
so amazed that anything had come out on 
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ILONA MASSEY 


the negatives at all that she immediately 
rushed to show them to her friends. “He 
did it with just three lights,” she ex- 
claimed, wonderingly. 

I am sure that the two young critics of 


MARCUS BLECHMAN 


my pictures would not approve my set-up, 
but then I am more interested in express- 
ing personality than making technically 
letter-perfect prints devoid of that magic 
quality. In making portraits of theater 
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stars, personality must come through with 
the glamour—in contrast to the Hollywood 
approach, where glamour is everything. 
Overemphasis on technical details can get 
in the way of the picture, and I work bet- 
ter pared down to the basic essentials— 
the camera, the subject, and me. Nor have 
I any special tricks for rendering glamour. 
I have found that a faraway look in the 
eyes—not the glassy, “look-at-the-birdie” 
type of stare, but a soft, pensive look— 
greatly enhances the dramatic and emo- 
tional appeal of a portrait. This glamour 
“look” is a must in all my pictures, and I 
generally get it by having the girls think 
about a ham sandwich, It’s simply amaz- 
ing how soulful an actress can look when 
thinking about a slice of ham. But that’s 
the only trick I have. 

Ten years of photographing actresses 
has taught me a lot about women—in fact, 
too much. The ABC’s of the situation are 
that no woman really tells the truth about 
how she wants to look. She may talk her- 
self black and blue about what she wants 
the camera to show, but when she starts 
picking out her favorite prints, her sup- 
pressed desires come flocking out like 
homing pigeons. The mild little ingenue 
will insist she wants to look dewy and 
dreamy but she’ll always choose the sexiest, 
slinkiest photograph, and the bona fide 
glamour girl will drool over the glossy 
which makes her out as a naive wind- 
blown Alice-in-Wonderland. Another little 
fact about the female of the species is her 
amazing follow-the-leader craze. Every 
season there turns up one hypnotic char- 
acter which every budding debutante and 
starlet is out to carbon copy. First, I had 
an epidemic of Scarlet O’Hara’s. Another 
time, when agents were scurrying over 
their beats casting a technicolor epic of 
the South Seas called “Hurricane,” every 
ingenue who entered my studio for three 
months wore a dark Polynesian make-up, 
gleamed with vaseline and _ brilliantine, 
and was stark raving sarong-crazy. Next 
I had a slew of simple unspoiled peasant 
girls trying to make the grade for “Song 
of Bernadette.” Currently, I have a se- 
vere case of “Forever Ambers” and recov- 
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ery is not yet in sight. Things have gotten 
so that I immediately start running a tem- 
perature the minute an intriguing new 
best-seller hits the stands. 

However, I hasten to add that I have 
learned several comforting things about 
actresses. I have discovered, for example, 
that the really serious and really talented 
ones always give a lot of time and thought 
to their portrait sittings. Elizabeth Bergner 
always makes her appointments at least 
two weeks ahead of time. When she ar- 
rives, she arrives at the appointed hour 
and has left nothing at home. She doesn’t 
take chances; she brings along with her 
everything she might possibly need. And 
lastly, because she is a great and gifted 
actress, she gives a full and rich perform- 
ance at each sitting. I don’t mean she 
strikes phony poses or indulges in any wild 
histrionic gestures, but rather she is intense 
and concentrated and employs all the 
subtleties of her theater technique to the 
immediate job. 

Tallulah Bankhead is another top per- 
former. Electric, inexhaustible, overwhelm- 
ingly vital, she works so hard and is willing 
to stay so long that I know that if the 
picture is rotten, it wasn’t her fault. La 
Tallulah’s celebrated verbal claws are just 
as deadly and just as wonderful in my 
studio as anywhere else. Thank the Lord 
for that, for if she were a milder or 
meaker edition of herself before the cam- 
era, her pictures wouldn’t be as good. She 
has a wicked sense of humor and loves to 
embarrass people, but she’s never petty or 
malicious. Her brassy violence extends 
equally to a big political dispute or to an 
out-of-place hairpin, and the roar over 
each is equally frightening. To prepare for 
Bankhead’s sitting, I always set out a huge 
pitcher of iced coffee. And, by the way, 
she loathes realistic pictures and refuses to 
look at a proof unless I swear on a stack 
of Bibles that it’s been retouched to the 
hilt. (Actually, of course, her pictures 
need no retouching. ) 

The most photogenic face I have ever 
photographed (though not the most strictly 
beautiful) is that of Gloria Swanson. It 
seems impossible to think of Miss Swanson 





















in terms of the crinoline and bustle era, 
for she is today very youthful, very vital, 
and very chic. Another reason for my 
rapture over her is, of course, that she 
adores to have her picture taken. Every 
year I take at least three complete sets of 
Swanson. She .is wonderfully and ingeni- 
ously prop-crazy with an unerring instinct 
for nosing out apt and picturesque theat- 
rical trappings. Whenever Miss Swanson’s 
appointment time looms near, I go to my 
window and watch for the two inevitable 
taxis to draw up at the door. They always 
do. One contains the lady, the other all 
manner of wild objects she has picked up 
for the occasion. Then, because she hates 
automatic elevators, she has to drag all the 
weird paraphernalia up three flights of 
stairs and arrives at my door panting but 
triumphant. 

Swanson adores hats and hairdos and 
her collection of both is fabulous. Though 
I’ve never clocked her over the course, I 
am convinced that she can wear her hair 
in more ways during one-half hour than 
any other woman in the world. 

One of the most interesting jobs I ever 
did was for Mary Martin for “One Touch 
of Venus.” Here I really did an about- 
face on Hollywood typing. Mary, as pho- 
tographed by Hollywood, was a sugary, 
naive girl, but here in New York she was 
playing a different role and my pictures 
showed her as a very smart, sophisticated 
and intelligent girl—which, by the way, 
she is. Miss Martin is the most level- 
headed of all stars; she is completely calm, 
collected and efficient; she is never thrown 
for a loss by an emergency, never stymied 
by an emotional crisis, Photographically, 
her most entrancing features are her eyes. 
Along with Ilona Massey’s stunning orbs, 
they are my favorite eyes of all time— 
sparkling, intelligent and unbelievably ex- 
pressive. 

Well, to sum up—this business of Broad- 
way glamour portraiture is a frightful 
headache, but it can also be a lot of fun. 
The skirmishes with actors, agents and 
public, the peers and sneers of amateur 
critics, the hubbub of theatrical pressure 
can be maddening and frustrating, but 


TALLULAH BANKHEAD 
when you come right down to it, the gals 
like Bergner, Bankhead, Swanson, Osato, 
Martin, Harvey and Co. usually make 
me pretty damn glad I took up the pro- 
fession. CuRTAIN 


MARY MARTIN 
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MINIMIZE or EMPHASIZE ? 


element in photography than the 

dictionary’s modest definition of the 
word suggests—“that part in a picture 
which is behind the principal object repre- 
sented.” Backgrounds create atmosphere, 
heighten mood, and round out composi- 
tion. Only in photographs where back- 
ground and “principal object” are signifi- 
cantly related is there genuine interpreta- 
tion. 

Unfortunately, many amateur’s attitudes 
towards backgrounds is like that of a man 
who finds a stray pup in his house and 
doesn’t know whether to put it out, or 
keep it in. The reason for this attitude 
arises from the fact that in real life one is 
seldom conscious of background, and this 
makes many photographers correspond- 
ingly lax about it in their pictures. 


B tener in is a more important 
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Take your choice, but use discrimination 
in your choice of background material 


When you look at something you 
“focus” your eyes on the object, and what 
is right, left, or back of it sinks into 
oblivion. You forget that your eyes and 
brain automatically do a magnificent job 
of selection, picking out the important 
details and eliminating the less important 
ones. But the camera is not—as yet— 
equipped with a thinking brain, and can’t 
do this job for you. 

Your camera receives all the light and 
shade, all the forms and shapes from a 
given area, and preserves them on your 
film with the greatest impartiality—im- 
portant and unimportant details alike. 
Here opportunity begins. Are you master 
of the situation, or does the background 
victimize you? 

The real world consists of many planes, 
one behind the other, separated and or- 
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WATCH OUT for background traps—this un- 
fortunate merger tags these men as “acrobatic 
fishermen.” Check camera position on all shots. 


ganized by perspective. Eyes and brain 
have been trained for untold generations 
to appraise distance. But on your film the 
three-dimensional world becomes a flat 
two-dimensional rectangle, with the back- 
ground breathing right down the neck of 
the “principal object.” Sometimes the re- 
sults are wonderful. More often they 
are disastrous, 

Perhaps the best way for the bewildered 
photographer to come to grips with the 
problems of background is to remember 
the charming cartoon from The New 
Yorker about the lady who went into a 
store to buy a brassiere and was asked: 
“Does madam wish to minimize or em- 
phasize?” Ask yourself the same thing 
when you are shooting, and you will be 
surprised at how much easier it will be to 
line up your background. 

You have it in your power to minimize 
or emphasize background at will, by clos- 
ing down the diaphragm for greater depth 
of field, or by opening up to blur out un- 
wanted detail around the “principal ob- 
ject.” I wonder how many photographers 
really take full advantage of the camera’s 
two-way stretch to determine the most 





OOPS, SORRY! The background swallowed 
the man’s head almost completely. A little 
care would prevent such gruesome accidents. 


effective depth of field for the picture. 

So crucial is this question in relation 
to background that camera manufacturers 
bend over backwards to help the pro- 
tographer out. Many types of cameras 
are equipped with a plate containing a 
table of figures which show the “depth of 
field” at certain apertures and at speci- 
fied distances from the “principal objects.” 
Here again, I wonder how many ama- 
teurs have more than a vague understand- 
ing of how and why these figures can in- 
fluence the quality of their pictures. Like 
most people, phetographers are easily 
bamboozled by figures and prefer not to 
bother with them. 

I have a pet theory of my own about 
getting around this fundamental aversion 
to figures. If I were a camera manufac- 
turer, I would have inserted on the back 
of each machine instead of a table of 
statistics, a message reading something like 
this: “Dear Friend, if you want to take 
a picture of your girl and you don’t like 
the background when she is three feet 
from your camera, please use aperture 
5.6. Everything that is more than ten 
inches behind her face will be out of focus 
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and will no longer disturb your pictorial 
effect.” Alas, camera makers seem to lack 
the human touch—they give cold facts 
and leave the rest to you. 

Since this is the case, every photog- 
rapher should be on intimate terms 
with his camera. If you are an advanced 
amateur, working with more than one 
lens, you probably know that various 
lenses give various perspectives, depending 
on their focal length. The shorter the 
focal length of the lens, the greater the 
“ratio of reduction.” The reverse is true 
of a lens of greater focal length. Practical 
experiments with your various lenses all 
made from the same spot will show you 
their relative virtues and limitations. 

Artists have been struggling with the 
problem of background for centuries. The 
early Egyptian painters found a nice, sim- 
ple solution—no background, no_per- 
spective for them. That cut out a lot 
of headaches. Even today, 5,000 years 
later, it is still sometimes wise to follow 
their example. How? When outdoors, for 
instance, by lowering your camera so that 
the “principal object” is framed against 
the nothingness of a blank sky. 


NO, NO, NO. Not against a tree. Same girl, 
but two photographers, and look at the differ- 
ence. One was interested in having the model 


“doing something,” but the background is at 


its worst. The other moved in for an outdoor 
close-up against a filtered sky with more success. 





INTO THE WIDE BLUE YONDER GEORGE R. HOXIE 


MOST NEWSPICTURES made with single flash throw light only to the principal object. 
Here all the emphasis is placed on the young bomber pilot and his bride of two minutes, 
with enough light spilled on the background to show church pews and “friends of the bride.” 
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Paul Dorsey 

Light is also helpful in playing down 
background. Let the “principal object” 
receive the full light from in front of 
any deeply shadowed place, such as an 
open doorway. A clear contrast will re- 
sult, presenting the “principal object” 
brilliantly. 

While such a solution at first seems a 
simple and ideal one, it has a serious 
drawback. That is, it tends to isolate 
human beings from their natural sur- 
roundings. For this reason, many pho- 
tographers prefer to use several flashes, 
giving the background its share of light 
wherever necessary. This trend toward 
three or four or more separate light 
sources (which makes the life of the 
travelling photographer so nightmarish, 
carrying synchronizers, reflectors, cables, 
and other equipment) is directly linked 
to the age-old problem of background 
and perspective which still plagues us. 

If you must photograph against a back- 

(Continued on page 109) 
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UTILIZE BACKGROUND wher- 
ever possible for the inclusion 
of associative detail which will 
give your photographs elo- 
quence. To use the language 
of writing, the “principal ob- 
ject” of a picture is—so to 
speak—the noun. But a com- 
plete sentence also has a verb 
for dramatic action, and pos- 
sibly an adjective for color. 
Background bears the same re- 
lation to the “principal object” 
as vérb and adjective to the 
noun, adding brilliance, power, 
and “eye appeal” to the shot. 


NERVY, we'll admit. Shot 
through two (out of focus and 
therefore hardly recognizable 
columns) this horse taxi-driver 
became a New York landmark 
by the inclusion of the distinct 
Plaza background. 


Victor De Palma 
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A LENS IS NO FINER 1 


AY “lens’’ and everyone thinks “glass.” 
But for all practical purposes a lens isn’t 
a lens until it’s mounted—and mounting is 
as difficult and demanding an art as design- 
ing and making the glass components. 
Take a close look at the cut-away, mag- 
nified Kodak Ektar shown above. Its mount 
is a highly complicated Jens control mecha- 
nism. It plays an active role in range finding, 
focusing, diaphragm adjustment. Aboveall... 


it aligns and spaces the glass elements so that 
they will function exactly as planned. 


Besides, such a mount must not only fully 
develop the potentialities of the lens, but 
also take into account every factor related to 
the equipment for which it is intended, in- 
cluding its style. 

No wonder most Kodak mount special- 
ists are men of long experience. There’s no 
“short course” in lens mounting. 


High precision, built in and proved 


These experts design and fabricate lens- 
mount parts of aluminum, hard brass, spe- 
cial bronze, steel. The parts are machined 
on precision optical lathes . . . machines 
built and held to an accuracy of 1/10,000 of 
an inch. They must be, because this is the 
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HAN ITS MOU! 


accuracy demanded in the parts they turn out. 

Such precision procedure is maintained 
from beginning to end—through the intri- 
cate assembling operations, and until the 
original plans have been finally translated 
into the minutely adjusted combination of 
glasses and metals. 

Ther, and only then, is the lens complete 
and ready to run the gantlet of grueling in- 
spections. Every glass element, shoulder, 
thread, and supporting member must prove 
its precision, and remain permanently, criti- 
cally aligned, whether it’s a stationary part 
or moves as the lens is adjusted in use. For 
even an infinitesimal inaccuracy would be 
seriously magnified in the focal plane. 


Fine as a fine watch 


When you acquire one of these Kodak 
lenses, you have an instrument as scientifi- 
cally engineered, as painstakingly manufac- 
tured as the finest of watches. Indeed, it will 
have tolerances closer than those in most 
watches, for fine photography demands the 
very highest precision of which modern 
technology and craftsmanship are capable. 
Nowhere is this accuracy more essential 
than in lenses—and the finest lens can be no 
finer than its mount. 


Kodak Ektar f/1.9, 50 mm., 
for Kodak: Ektra. This is 
the lens you see cut 
away and mag- 

nified above. 
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Six Million Kodaguides—In the 
few years since they were first 
published, the Kodaguides— 
those very handy little photo- 
graphic ‘‘specifics’’—have been 
distributed to the tune of more 
than 6,000,000. 

The reasons for their great pop- 
ularity aren't difficult to discern. 
They cover each of their respec- 
tive fields with precision and 
definiteness; they are compact, 
and they are easy to use 

There are at present sixteen 
subjects dealt with in Kodaguides: 
Kodacolor Exposure Guide 
Ciné-Kodak Outdoor Guide 
Ciné-Kodak Indoor Guide 
Kodak Home Lighting Guide 
Kodak Outdoor Guide for Black- 

and-White Films 
Kodak Indoor Guide for Black- 

and-White Films 
Kodachrome Outdoor Guide, 35- 

mm. and Bantam 
Kodachrome Indoor Guide, 35- 

mm. and Bantam 
Kodak Lens Guide 
Contrast Viewing Kodaguide (25 

cents) 

Wratten Filter Kodaguide 

Kodak Outdoor Filter Guide 
Kodak Film Guide 

Eastman Paper Kodaguide 
Kodak Densiguide ($1.00) 
Kodak Print Quality Kodaguide 

($1.75) 

With the exceptions indicated, 
Kodaguides sell for 10 cents each. 
Most of them are of the dial cal- 
culator type. 

In these days of rare, not to say 
precious, photographic materials, 
the wise camera fan wastes no 
film on guesswork, inspired or 
otherwise. The prime purpose of 
the Kodaguides is to eliminate 
guesswork. For example, you may 
find yourself using a type of 
Kodak Film with which you are 
not completely familiar. Your 
best bet, then, is the Kodak Film 
Guide, which gives you Kodak 
Film Speeds, Weston and G. E. 
Meter Settings, Code Notches, 
Color Sensitivity and Spectro- 
grams, Color Rendering, Filter 
Factors, and Filter Spectra for 


twenty-five Kodak Films, roll, 
pack, miniature, and professional. 
All that for a dime. Inexpensive 
picture insurance. 





PHOTOGRAPHY, 
LIFE SAVER 











VER since the beginning of this 

world war Kodak has been 
acutely conscious of the military 
importance of photography. As a 
weapon of offensive warfare, pho- 
tography ranks not merely as ef- 
fective but essential. 

There is another angle, how- 
ever, of parallel importance. Pho- 
tography is doing a tremendous 
job as a life saver—a protector of 
the life, health, and effectiveness 
of the individual fighter, his com- 
pany, his ship, or his plane 

On induction, the individual is 
at once shown the first of a series 
of extremely well-made training 
films on how to protect himself— 
from disease, from all his enemies, 
social or military, and from psy- 
chological dangers. As his train- 
ing advances and becomes spe- 
cialized, he studies films which 
condition him for the shocks of 
combat in his particular branch 
of the service. Within the limits 
of sight and sound, those films 
pull no punches, thereby protect- 
ing him from the shocks which, 
in combat, might otherwise en- 
danger his life and effectiveness. 

Even more specialized are the 
films which tell him what to ex- 
pect of the weapons he uses, and 
how to take care of himself in 
case they should be damaged. 
From that point it is a logical step 
to the films which explain life- 
preserving procedure in the 
event, for example, that he should 
be lost at sea, in the desert, in 
snow, in the jungle, or be faced 
with any of a score of other pre- 
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X-rays serve in the field 
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dicaments far removed from ci- - | 


vilian experience. 

And it isn’t stretching things a 
bit to include the movies—both 
16-mm. and 35-mm.—which bring 
him spirit-reviving entertainment, 
or reminders of the reality of the 
clean, amiable world for which 
he is fighting. 

From a purely medical point of 
view photography serves the 
fighting man importantly. Most 
conspicuous, of course, are the 
several types of X-ray examina- 
tions which quickly reveal hid- 
den injuries to facilitate swift, ac- 
curate diagnosis and/or surgery 
while a man’s life hangs in the 
balance. Less dramatic but of 
immense over-all value are the 
photographic investigations, mi- 
crographic and otherwise, by 
which insect plagues are studied 
and fought. 

To help the fighting man know, 
as accurately as possible, about 
his tactical objectives so that he 
will not be lost or needlessly en- 
dangered, he is given all sorts 
of photographic guides—from 
prewar snapshots made by globe- 
trotting tourists to last-minute 
aerial obliques, negatives of 
which are dropped on his trans 
port or carrier during the radio 
silence preceding a landing. Pi- 
lots learn where the ack-ack in- 
stallations are; invasion troops 
find the emplacements to be 





dao | 
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Combat training, via movies 
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avoided. And back of every inva- 
sion, of course, are detailed aerial 
reconnaissance photographs (of- 
ten in color) which show not only 
the usual topographic features 
but the offshore water depths and 
shoals. It is not uncommon for a 
single landing to involve the 
making and distribution of many 
hundreds of thousands of 8 x 10 
prints. And the purpose of every 
last print is to eliminate hazards, 
promote effectiveness, and save 
lives. 

Specialized training, again, 
involves the use of photographic 
slides or slide films in developing 
swift, accurate, skin-saving rec- 
ognition and identification of en- 
emy ships, planes, tanks, uni- 
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Enemy air strip, pictured at night 
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This is your objective 
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Movies tonight, rain or fair 


forms, and other characteristic 
equipment. If you know what 
you re up against, you are doubly 
armed. 

On the industrial front, pho- 
tography is constantly at work in 
hundreds of applications de- 
signed to prevent mechanical 
failures and to insure full, effec- 
tive performance under combat 
stress. 

The X-ray photograph of a 
motor crankshaft may seem a far 
cry from the battle front, but 
some boy’s life, or the lives of his 
whole crew, will depend on the 
soundness of that shaft when the 
going gets tough. Similarly, high- 
speed movie analysis of, for ex- 
ample, the functioning of a ma- 
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chine gun has solved problems of 
jamming. A jammed American 
gun saves only enemy lives. 

Obviously it is impossible to 
catalog all of photography’s work 
in the services. But it is good to 
think that much of that work is de- 
signed to make the going easier, 
and more effective, and to save 
lives in the winning of the war. 
With some 12,000 Kodak people 
in the Service, there is a very real 
interest and pride, here at Kodak, 
in photography’s role as a life 
saver. 
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Alt you need to make soul-satisfying 
color pictures is (1) a camera, (2) a 
little Kodachrome or Kodacolor Film. 
That’s the wonderful thing about 
Kodak’s 5 ways to color . . . they bring 
the delights of color photography to 
everyone. 
If yours is a miniature camera, there 
are Kodachrome “stills” for projection 
. . or for gorgeous Kodak Minicolor 
Prints in a choice of sizes. If you own a 
movie camera, you can have vivid Koda- 
chrome movies—8-mm. or 16-mm. If 
your camera takes sheet film, there’s 
Kodachrome Film in this form; its trans- 


Kodak brings you 5 ways to get this picture in color 


parencies yield big, beautiful Kotava- 
chrome Prints. And, wonder of wonders, 
if your camera is just the ordinary roll- 
film type—even a Brownie—you can eas- 
ily get color snapshots on Kodacolor 
Film . . . full-color prints on paper. 
Color for everybody is the result of a 
quarter of a century of Kodak research— 
and you can be sure that the big Kodak 
color staff will continue to work right 
along with you. Color at Kodak is a 
continuing and ever-progressing pro- 
gram on which you can rely to the fullest 
extent for color at its very finest. Eastman 
Kodak Company, Rochester 4, N. Y. 


Film is still very scarce... the war takes so much; but every 


now and then your dealer has ¢ 
littie, so it pays to keep on asking. 















Weight 33 ounces; Measurement: 5”x5”x3”. 
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A POSTWAR PREVIEW 


BY ED BARLOW 


EW NAMES are due to make 
N strong bids in the field of photo- 

graphic equipment, and one name 
will be Adel, of California. 

The Adel people have made plans and 
prototype models which will. mean post- 
war improvements for shutter-snappers, 
but until victory they are producing only 
war equipment. I had the pleasure re- 
cently of sampling and reporting some of 
these things-to-come. Topping the list is a 
shining all-metal camera which will sell 
in the medium price range. 

An entirely new reflex viewing prin- 
ciple makes possible brilliant images 
through the viewing lens regardless of 
aperture. Viewing is done through an 
adjustable eyepiece. Built-in synchronized 
flash equipment is another feature of the 
Adel camera. Batteries are enclosed in 
the case, and ejection of used bulbs is 
automatic. The reflector is hinged, and 
can be dropped as an auxiliary lens-shade 
or used to cover the lens when not in use. 

Shutter and flash bulb are set off by a 
small button on the left side of the cam- 
era. Winding of the film automatically sets 
the shutter and prevents double exposure. 
A selection of film is made possible, 


since the camera uses Bantam size color 
film or number 127 black-and-white. An 
aperture mask takes care of the difference 
in picture size. Field covered for both 
film sizes is shown in the viewer. 

Two calibrated rings form an integral 
part of the lens mount, which can be 
rotated easily in either direction. (1) The 
iris dial has been computed and calibrated 
in both the normal “f” values and an ex- 
posure-foot scale. (2) The helical lens 
mount is calibrated in feet, ranging from 
2'/% ft. to infinity. In preparing the camera 
for the recording of photographs it is only 
necessary to set both dials at the subject- 
to-camera distance. In other words, if you 
are photographing an object 6 ft. away, 
both dials would be set at “6 ft.” The 
iris aperture is set for use with a midget 
type flash bulb. The iris ring also is cali- 
brated in Weston film speeds. 

New electronic methods had to be de- 
signed and constructed to check the ac- 
curate timing and mechanics of this cam- 
era. Use of lightweight aluminum alloys 
made a rugged featherweight that is a de- 
light to use. After trying one of these 
babies, I earmarked a War Bond for pur- 
chase of a post-war camera. 
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Boats Are My Weakness | 


BY JOHN R. HOGAN, A.P.S.A. 


separate life of its own, for if you 

are generous in giving really good 
prints to the owners of the boats you will 
soon be getting plenty of invitations to sail 
with them, and as your reputation grows 
you will soon be sailing on larger and 
larger yachts and longer and longer trips 
and your opportunities will grow in pro- 
portion. This is the best way to start if you 
don’t own a boat yourself. 

In making marine pictures your own 
equipment will serve if you use it right. 
In the photographic salons you usually will 
see beautiful marine studies by Frank 
Fraprie and Eleanor Parke Custis, usually 
of yachts drying their sails in the docks or 
at anchor in the harbor, with interesting 
reflections and atmospheric effects. One 
uses a large camera, the other a small one. 
I don’t know what kind of camera or 
film David J. Stanley or A. Aubrey Bodine 
use in making their outstanding studies 
of the different parts of a boat but I have 
a feeling that either one could take your 
equipment or mine and do just as well 
after taking a few trial shots. Every ad- 
vanced worker has developed his own 
personal methods and all are successful, 
but you probably can’t find any two who 
will agree as to just what are the best 
methods. I can tell you of my own pref- 
ences but you must take them with a grain 
of salt and consider them as only one 
method as used by one person, worth just 
that and no more. 

If you try out the things I recommend 
and they work, adopt them; but if they 
don’t you mustn’t get discouraged. Keep 
trying out everything you learn until you 
develop the method that works best for 
you, and then your work will take on 
personality and individuality. 


Ben a boat photographer has a 
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PROBABLY every marine photographer 
will agree on one thing—a lens shade 
is an essential part of your equipment. By 
using one you can take back-lighted pic- 
tures, particularly if there is a haze over 
the sun, without danger of flare, no matter 
where the light comes from. I like a Rollei- 
flex or any other make of twin-lens reflex 
camera because I am partial to #120 
film for its convenience and economy, the 
twin-lens system corrects imperfections in 
my eyes, and the short focus taking lens 
makes it possible to get good depth of 
field in the cramped space aboard a boat. 
I find 24 inches square is a big enough 
negative to make a satisfactory 16x 20 
enlargement so I can see no need for a 
larger size film. There is a considerable 
amount of disagreement as to the best 
type of film for marine pictures. I prefer 
panchromatic film without a filter, ex- 
cept in rare cases where I wish to over- 
correct for a special effect, I usually expose 
it about fifty percent more than the ex- 
posure meter calls for, and develop it in 
a soft working developer for the normal 
or slightly less than normal time the manu- 
facturer recommends, This is to reduce 
contrast before making the print. 

You must grasp right in the beginning 
the difference between a snapshot and a 
marine pictorial. The quickest way to do 
this is to go to the salons, camera club 
meetings and other places where good 
pictures are shown, and study the repro- 
ductions in photographic publications. A 
snapshot is a picture of a boat, interesting 
to the owner or his crew, but no matter 
how well done, nothing more. A marine 
pictorial, on the other hand, will not only 
make the owner think you are the best 
photographer in the world, but he will 
frame a print to hang in his office or home, 
everybody who sees it will be interested 
and it will take prizes in your camera club 











HOGAN, A.P.S.A 


JOHN R, 


z 
> 
< 
a 
L- 4 
.@) 
a 
a 
< 
x 





contests and hang in salons. If you are in- 
terested in making prints to sell you will 
find plenty of buyers among the people 
around the yacht club, and even better, it 
will give you a thrill every time you look 
at it. 

To put it as simply as possible, a marine 
pictorial must show an interesting mood 
of the sea or other body of water and the 
boat is just a center of interest around 
which the picture is built or an accent in 
the composition, there because a boat be- 
longs in a marine picture. The best time 
to get an interesting effect is early in the 
morning as the sun is rising, particularly if 
there is a slight haze; during a fog or bad 
weather, or when there are spectacular 
clouds. Try for atmospheric effects or 


back-lighting and forget all you ever 
heard about keeping the sun in back of 


you and shining full on the subject. If you 
will get out around daylight enough times 
and take plenty of pictures you will soon 
enjoy this time of day more than any other 
and ultimately you may be turning out 
masterpieces like those of Hans Kaden, 
Robert A. Barrows and Paul King. “Fish- 
erman’s Morning” is an example of this 
type of picture, taken from the shore soon 
after sunrise and back-lighted. 

If you are able to get a boat in which 
you can row out to the yacht anchorage, 
so much the better. Early in the morn- 
ing, when the light is the most interesting, 
you will see pictures everywhere you look. 
Second choice of light is at sunset, and 
the very last choice is any time between 
ten in the morning and four in the after- 
noon when scenes that look wonderful to 
your eyes will turn out to be no more than 


FITTING OUT for the 
new season, new paint 
and varnish, calking the 
seams, checking rigging, 
motor overhaul — these 
are all activities worth 
photographing for the 
boatman. They may not 
be marine pictorials in 
the finest sense but they 
will reflect the life, the 
work and fun that is the 
very heart of boating. 


TOP COAT 


EDWIN C. ROSENBERG 











FISHERMAN'S MORNING 
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the most ordinary kind of snapshots when 
you put them on paper. Early in the 
morning you usually can find a good ar- 
rangement of boats at anchor, with re- 
flections and atmospheric effects, and even 
if there is only a single boat you may be 
able to get a real pictorial like those turned 
out by Gottlieb Hampfler or Mrs. Hamp- 
fler. If the water is too smooth, rock your 
boat a little to throw waves across the re- 
flections, breaking them up into interest- 
ing patterns. If you are lucky enough to 
be around when one of the early morning 
races start you may be able to get soft 
atmospheric effects like those of Brooke 
Baldwin. I say again, it isn’t your equip- 
ment that is most important but your own 
method of approach. 

Sooner or later the chance will come to 
go on a race as a member of a crew. If it 
is a morning or afternoon race around a 
marked course, leave your camera ashore. 
There will be so many boats getting in 
each other’s way you will not be able to 
get a simple composition, the sun will be 
too high for good quality, and even if a 
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picture is there you won’t be in position 
to take it. You see, there is a certain 
Simon Legree aboard known as the Skip- 
per, who is more interested in winning the 
race than in photographs, and if he sees 
you pull out a camera at an exciting time 
he is likely to throw it overboard, and if 
it wasn’t for the fact that the rules require 
him to finish with the whole crew he 
started with, he probably would throw you 
over, too. So stick to your duties as a 
member of the crew and leave the photo- 
graphy to the newspaper men, who pro- 
bably won’t get anything better than a 
soaking themselves. Sometime you may 
have a chance to go out in a power boat 
and follow the race. John Rowan, Ar- 
thur Underwood, D. Ward Pease and 
others sometimes get an outstanding pic- 
ture in this way, but for each good one 
they get they will take hundreds of bad 
ones, and remember they are top-notchers. 
On the whole, it will be less wear and 
tear on your disposition if you stick to the 
early morning stuff. 

The day will come when you are invited 


A. AUBREY BODINE, A.P.S.A. 
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to go to sea on a larger boat, either on 
a race or a Cruise, and then you will be in 
a position really to go to town. First you 
will get a lot of snapshots of the skipper 
and crew at work, navigating, steering, 
handling sails, eating and all other duties 
and pleasures that make up the day’s work, 
and if you will make a scrap book full of 
these pictures and present it to the owner 
of the boat, I can almost guarantee you 
will be invited to sail again. Sometimes a 
snapshot of this kind will turn out to be a 
successful pictorial, but you can’t depend 
on it and really shouldn’t expect it. 

And the pictorials! Sunrise and sunset 
through the rigging with various parts of 
the boat used as a foreground, with or 
without some member of the crew used 
as a model to add life to the composition; 
scenes of fog and storm, sometimes with 
other yachts close enough to bring into the 
picture. In this case, remember again—a 
picture of a boat may be just a snapshot, 
but if it is used only as an element in a 
larger composition it could turn out to be 
a pictorial. 


QUIET WATERS 


After a considerable amount of experi- 
ence you may have the opportunity to take 
pictures during rough weather, and these, 
if they turn out well, are likely to be out- 
standing. Waves look smaller in a photo- 
graph than they do to the eye, there is 
wind and water to contend with, and it is 
not easy to keep your footing. 

“Bow Wave” is a typical storm picture 
which has been very successful. I was de- 
termined to get a good picture of one of 
the big waves and found it wasn’t easy. 
You couldn’t face the wave because in 
a fraction of a second the wind-driven 
spray would soak your camera inside and 
out, and if you wanted to catch it just 
after it had passed by, you had to catch 
it just after it had burst clean across the 
deck. This meant setting the focus and 
shutter, waiting inside the companionway 
until the worst of the flood passed over 
the rail, rushing out and snapping the 
wave as it roared away to leeward, holding 
the camera with one hand and hanging 
on to something with the other to keep 
yourself from going right along with the 


ROBERT GRIFFITH 





wave. Then throwing a towel over the 
camera and diving below before the next 
wave came across, the operation was re- 
peated until three dozen exposures were 
made. Out of the three dozen just one 
was printable. This heavy wastage was 
due principally to the wind, which was 
blowing so hard it set up a severe vibra- 
tion in the rigging, and this vibration was 


DRYING SPINNAKER 


transmitted all through the hull, causing 
camera movement even at 1/100 second. 
More speed than this was impracticable 
because there would have been no depth 
of focus and the whole foreground would 
have been fuzzy. This seems like a lot of 
trouble to get one picture, but I would 
gladly go through worse to get another. 
When you take your camera to sea you 
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BOW WAVE 


must bear in mind that salt air and water 
can be hard on film, causing streaks and 
spots. To avoid this I carry tropical 
packed films. In bad weather I load the 


camera just before I use it, shoot a whole 


JOHN R. HOGAN, A.P,S.A. 
roll and take it out of the camera before 
the moisture gets in. I then repack the roll 
in the tropical container and seal it with 
scotch tape. Then I dry the camera care- 
(Continued on page 104) 
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THE PAUSE THAT REFRESHES 


Joe CLARK-HB.S.S. 


BY ARVEL W. 


AHLERS 


Joe Clark ventures after the naturalness of the commonplace, nuzzling up to it slowly, trustingly, believ- 
ing that the scenes which strike a nostalgic chord within himself will—if faithfully reproduced—strike a 
responding chord in others. Here is a photographic introduction to some of Joe's kinfolk; we'd sure like 
to go down there and sample some corn squeezins from Pappy's “coffee mill." 

In case you are wondering about H.B.S.S., it stands for Hill-Billy Snapshooter. This is one of the world's 
most exclusive photo organizations. Clark is President, also Treasurer, in fact the one and only member. 


with the disarming grin, didn’t launch 

a sensational career in photography 

of his own volition. He was literally picked 

up by his sparse sandy hair and dropped 

into it. And all because Joe liked to talk 
too much. 

He was a janitor in the J. L. Hudson 


Je CLARK, the hillbilly snapshooter 
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department store in Detroit when it hap- 
pened. For months Joe had eased his 
loneliness in the big city by talking to any- 
one who would listen. Tennessee talk it 
was, filled with the wispy curl of cabin 
smoke, the splash of waterwheels and the 
moan of mountain wind. Balky mule talk 
and country store talk; talk of a homesick 

















hillbilly. It never occurred to Joe that 
some people might doubt part of what he 
told them. His first inkling of this came 
on the day he was ready to leave for a 
vacation back home when a friend handed 
him a battered folding camera and three 
rolls of film. 

“Joe,” he said, “let’s see you bring back 
some pictures of that mountain country 
you are always lying about.” 


Never having handled a camera before, 
Joe enlisted the aid of his brother, “June- 
bug.” The 4-foot mark on the focusing 
scale, they decided meant that the film 
registered everything beyond a point four 
feet in front of the lens. Adjusting the 
diaphragm aperture was equally simple. 
A small opening would naturally result in 
a small picture—a large opening in a large 
picture. Thinking to get the most for his 
friend’s money, Joe set the distance scale 
at four feet, opened the diaphragm wide, 
and shot three rolls of Cumberland land- 
scapes. 

Later the same day when the woman 
who developed films in the village brought 
the three blackened rolls out of her dark- 
room, Junebug held them up to the light. 





SATURDAY NIGHT AT DAL GULLEY'S STORE 


“My gawd,” he said solemnly, “makes you 
dizzy just to look at ’em!” 

' Disappointed but not discouraged, Joe 
bought six new rolls of film and a pam- 
phlet on photography. The next day he 
was snapping more mountain scenes, this 
time with the lens stopped down and the 
scale set for infinity. 

The results were better. Joe’s friends 
in Detroit liked the snapshots so well that 
he borrowed an enlarger and experimented 
by making bigger prints. Then, heedless 
of the odds against any magazine editor 
buying unsolicited snapshots from a rank 
beginner, he submitted them. The editors 
of Coronet bought three prints; National 
Geographic took one; six appeared on the 
covers of house organ publications; and 
three found their way into newspaper 
rotogravure sections With these sales serv- 
ing as a shake-down flight, Joe took off 
on one of the most incredible photographic 
careers of the decade; a career studded 
with magazine photograph assignments, 
newspaper picture-spreads, lectures, salons 
and, finally, his own studio. 


HERE is nothing in Joe Clark’s home 
background that contributed directly 








to the development of his latent artistic 
talents. He was born in a three room, 
board-roofed log cabin in the Cumberland 
Gap region of Tennessee. His parents, 
though typical hill country farmers, were 
fairly liberal in their views. Joe says: 
“They ’pert near had to be with nine kids 
in the family, and one grandpap a Con- 
federate and the other a Yankee.” 
Helping to feed a family this size meant 
so many chores that there was little time 
left for Joe’s schooling. Finishing the 
fourth grade, a fairly husky youngster of 
fourteen, he went to work as a laborer on 
a railroad section gang. Soon tiring of 


this, however, he decided that the most 


important man in the hill country was a 
carpenter—so a carpenter he would be. 
With the aid of his brothers, Joe built the 
five room bungalow in which some of his 
people still live. 

The depression put an end to carpenter 
work in the Cumberlands and Joe mi- 
grated to Detroit in the wake of some of 
his boyhood friends. Carpenter work was 
equally hard to find here, however, and 
after a siege of illness he landed a job as 
a janitor in the J. L. Hudson department 
store, in 1933. Realizing his educational 
handicap, Joe became an avid reader. 
When the late Arthur Brisbane advised in 
his column that “the best way to learn is 
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to write,” Joe bought a typewriter and en- 
rolled in a three-months’ course in journal- 
ism. Finishing the course, he submitted a 
few paragraphs of home-spun philosophy 
to a county newspaper in Tennessee. It 
was accepted and for the next three years 
his column appeared in each issue. 

During the same interval, Joe became 
known to thousands of readers of the 
letterbox departments in two Detroit news- 
papers as the “Tennessee Ambassador.” 
It was his letterbox fame plus his success 
with a folding camera that finally put 
Joe’s career on a paying basis. 

Two of the items published in the letter- 
box departments after Joe’s vacation trip 
brought unexpected results. The first was 


a casual bit of homespun to the effect 
that: “When a woman tell’s a man he is 
smart, it’s like giving him an aspirin for 
his headache.” A few days later Joe re- 
ceived a fan letter from a stenographer 
named Bernice who said briefly: “You 
are smart!” After a time the aspirin 
worked ; Joe married her. 

The second item, in which Joe asserted 
that selling pictures to magazine editors 
was surprisingly easy, brought an ava- 
lanche of 400 protests. In self-defense the 
letterbox editor asked Joe whether he had 
sold any pictures. Joe showed him. a thin 
but solidly pasted scrap book and left the 
newspaper office with an order for a 
double-page picture spread. 


HURRYIN' TO SCHOOL IN THE HILL COUNTRY 











After that, the blue chips fell Joe’s way 
in earnest and his janitor-watchman days 
were numbered. The double-page news- 
paper spread lead toa fifteen minute inter- 
view on the air. This in turn aroused the 
interest of his employers who gave him 
$500 for some outdoor advertising shots 
of the Hudson store that he had made for 
fun. About the time Joe was ready to be- 
gin devoting his full energies to photog- 
raphy, the J. L. Hudson Company (one 
of the world’s largest department stores) 
held their first one-man photographic ex- 
hibition—the one contributor, of course, 
being the hillbilly snapshooter. 

Nowadays Joe divides his time between 
his own studio where he employs six peo- 
ple, and doing advertising photography 
for Detroit department stores, Graham- 
Paige Motors, Michigan Broach, and 
numerous others. On the side he covers 


the State of Michigan for Acme News 
Syndicate and handles magazine assign- 
ments—most of the latter taking him back 
to his beloved Tennessee hills. 
Considering the fact that Joe’s story- 
book photographic career seems to demand 
aggressiveness, it is startling to find that 
he is just the opposite. Unassuming, open 
to criticism, he is modest concerning his 
achievements. He frankly admits that 
some of his pictures lack a center of in- 
terest; that others tell too many stories— 
or no story at all, and that others are 
straight reportage with no definite point 
of view of the photographer crackling up 
from the print. He admits, too, that some 
of the errors in his pictures might be elimi- 
nated if he were to take more time study- 
ing his subject matter and deciding what 
he has to say about it. It is characteristic 
of Joe that, realizing these short-comings, 


OLD HANDS AT NEW WORK 


















THE YOUNGEST of the brood 
receives special attention from 
granny and the kids. Note 
girl standing on left and boy 
second from right are “help- 
ing” the baby drink her milk. 


he is enrolling with a fellow townsman, 
Michael Roll,’ who is famous for his pic- 
torial technique. (Mrnicam, April, 1945.) 

Yet in spite of their missing subtleties, 
Joe’s hill country pictures continue to ap- 
peal to editors and readers alike. What 
strange magic is it that has lifted him from 
a snapshooter to a magazine photog- 
rapher? Certainly not his print quality 
which, though good, is excelled by half 
the photographs that hang beside his in 
American salons. No, Joe’s prints owe 
their popularity to something else, some- 
thing intangible yet real, something that 
might best be termed his “personal point 
of view.” 

Joe never tries to stage a scene, to stick 
a jockey cap two sizes too large on a kid’s 
head, stick a riding crop in his hand, and 
stand him beside a rocking-chair horse. 
He doesn’t go into a mountaineer’s home 
and, after the fashion of some magazine 






photographers, throw 5,000 watts of light 
around the place until it resembles a 
down-stage shot in a musical comedy. In- 
stead, Joe ventures after naturalness of 
the commonplace, nuzzling up to it slowly, 
trustingly, believing that the scenes which 
strike a nostalgic chord within himself will 
—if faithfully reproduced on film—strike 
a responding chord in others. 

He makes nothing of incongruity, nor 
does he try to coax it into every picture. 
He respects the quiet dignity of a pioneer- 
ing people who become justifiably “riled” 
when outsiders try to make them look like 
ludicrous two-gun Lukes out to marry off 
their wayward dotters. Out of his respect 
for their pride (and, incidentally, his own 
hide) Joe photographs them as they are, 
without make-up, artfulness, or props of 
any sort. 

The picture entitled Hurryin’ to School 
in the Hill-Cquntry is one of the few can- 
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“OLD MAG, the mule I used to plow ’round the 
hillside, smiles purty for the camera.” 


did camera shots Joe has made. The rapt 
expression on the smallest girl’s face would 
have been impossible to obtain had she 
suspected that Joe was hiding alongside 
the ridge trail. On the whole, though, he 


has two reasons for steering shy of candid 
shots; first, the mountain people resent 
them; and secondly, Joe has two missing 
teeth to prove it. 

Joe is no gadget hound; for he believes 
in simplicity. Aside from a Speed Graphic 
he uses for advertising shots, his everyday 
equipment consists of a Rolleiflex chosen 
for its versatility, a tripod, tilt-head, light 
meter, flashgun and attachments, a sun- 
shade, and one medium yellow filter. 

One of his favorite methods of testing 
whether he has successfully captured the 
mood of a scene’is to slip a large print of 
it into a stack of old prints and visit a 
restaurant. If he places the prints face up 
on the counter the waitresses, in nine cases 
out of ten, will begin to look through 
them, picking out the ones they like for 
others to view. If the new print receives 
no comment, Joe thinks it is apt to prove 
a dud; if the restaurant people are en- 
thusiastic about it, he suspects that he has 
scored a bull’s-eye and that the picture 
has possibilities. 

Whether or not he will try to sell, how- 
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“CITY SLICKERS got nuthin on us. Hillbilly air 
conditioning works out just fine.” 


ever, depends upon the basis for its popu- 
larity. A portrait of an aggressive looking 
man with an out-thrust chin and a thumb 
stabbing towards his own shoulder recently 
brought praise from those who saw in it 
the personification of all hitch-hikers. But 
Joe discarded the picture and made a new 
one with the model’s thumb directed in- 
ward towards his chest. This time the first 
waitress to glance at the uncaptioned print 
said instinctively: “Who, me?” Which 
was precisely the title an advertiser had 
hired Joe to illustrate. 

In spite of his fine disregard for “arty” 
phases of photography, Joe finds it diffi- 
cult to explain the simple, basic technique 
he himself employs. His advice to the 
amateur who wishes to photograph such 
characters as Aunt China and Uncle Har- 
vey; the matrons in And Did You Hear?; 
or any other type of plain, earthy people 
is this: “Be friendly and make ’em like you 
before you ask them to pose. Forget the 
dramatic and unusual, shoot the common- 
place. Forget about sellin’ the picture, 
too; you can worry about that later. Mood 
is what counts in character pictures so let 
your people wear what they want, sit 
where they want, and be doin, what they 
want. That way you are helpin’ them to 
help you get their mood on film.” 
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AUNT CHINA AND UNCLE HARVEY IN THE "PARLOR" 


BY JOE CLARK 
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FILTERS FOR REPRODUCING COLORS LIGHTER OR DARKER 





Color of Subject 


Lighter 


Darker 





Red 


F,AorG 


C5 or B 





Green 


B, G, X1 or X2 


C5orA 





Blue 


CS 


F, A, G or B 





Blue-Green 


C5 or B 


ForA 





Magenta-Pink 


ForA 


B 





Purple 


CS 


B 





Yellow 


GorA 


CS 





Orange 





GorA 





cs 





Note — It is not possible to add these effects by using two filters together. For instance, reds and blues 
cannot both be made light by employing the A and CS filters together, for if they were combined, the A, 
absorbing all colors but red, would stop green and blue light while the C5, absorbing all but blue, would 
stop red and green. The result would be that practically no light whatever would be transmitted. 





FILTER RECOMMENDATIONS FOR COMMERCIAL SUBJECTS 
(With Type B Panchromatic Material Unless Otherwise Specified) 





Subject 


Effect Desired 


Suggested Filters 





Architecture: 
Light-colored buildings against 
blue sky 


| Separation between building and 


sky 


K2 





Greater contrast between build- 
ing and sky 


G 





Dark sky 


A 





Darker sky with any of above 
filters 


Pola-Screen 





Red brick buildings 


Lightening of tone to show texture 


G 





Reflections from roofs and win- 
dows 


To subdue 


Pola-Screen 





Automobiles: 
Dark colors 


Lightening of tone to show shape 
and detail 


Filter similar to color 
of car 





Lettering on trucks, buses, etc. 


Contrast to increase legibility 


See * page 80 





Reflections from lacquered sur- 
faces 


To subdue 


Pola-Screen 








Colored China, Glass, Plastics, 
Pottery, Tile, Mosaics 


Natural rendering 


K2 or XI, see** page 80 





Contrast to show pattern or indi- 
cate color contrast 


See * page 80 





Reflections 





To subdue 





Pola-Screen at Lens 
and light 





(From the “Kodak Reference Handbook.” 


(Continued on page 80) 


Available from Kodak dealers for $2.75) 








THE 


GRAFLEX 


DIAMOND AWARD 


ee 


N 1938 The Folmer Graflex Cor- 

poration created the GRAFLEX 
Diamond Award, to be presented 
annually to those Press Photog- 
raphers judged to have made the 
outstanding news pictures of the 
year. The Editor & Publisher an- 
nual National News Picture Con- 
test, an already established com- 
petition open only to the Nation’s 
Press Photographers, served as the 
means for determining the winners 
of the GraFLEx Diamond Award. 


With entry of this country into 
World War II, the Editor & Pub- 
lisher contest was discontinued in 
1942 for the duration, in the light of 
which presentation of further 
GrAFLEX Diamond Awards was 
held in abeyance and none was 
awarded since the contest based on 
the 1941 news pictures. 


News photographers today are 


Sor Listinguished Service ‘ 


serving on every battle front, pit- 
ting their skill and their lives 
against their chances of capturing 
on film the dramatic moments of 
this war. In recognition of their 
outstanding accomplishments— for 
such timeless photography as the 
justly famous picture of our Ma- 
rines raising our Flag on Iwo 
Jima’s Mt. Suribachi, made by Joe 
Rosenthal, AP Photographer—the 
GrRAFLEX Diamond Award now 
emerges, with a double-sized dia- 
mond to distinguish it from its pre- 
decessors, becoming the Press 
Photographer’s wartime Distin- 
guished Service Medal. The first 
of these special awards has been 
presented to Joe Rosenthal, who 
has so ably symbolized to the world 
the skill of America’s honored pro- 
fession of Press Photography. 


The Folmer Graflex Corporation, Rochester 8, N. Y., U.S.A. 
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FILTER RECOMMENDATIONS FOR COMMERCIAL SUBJECTS 
(With Type B Panchromatic Material Unless Otherwise Specified) 





Subject 


| Effect Desired | Suggested Filters 








Fabrics, Clothing, Tapestries, Up 
holstered Furniture 








Natural Rendering | K2 or X1, see ** 
| | 
| 











| Contrast to show pattern or indi- | See * 
cate color contrast 
Dark colors | Lightening of tone to show tex- | Filter similar to color 
| ture of material 
Furniture: | Best rendering of wood grain | A 
Red woods, as mohogany and | 
rosewood | 





Best rendering of wood grain 


Yellow woods and others, as 
maple, walnut, oak, etc. 





Ortho Film 








Wood furniture with other | Best grain with good rendering of | K2 or G 
colors, as in a room setting other colors 








| 








Contrast to show pattern or indi- | See 
cate color contrast 


| G with Commercial 


Leather, Linoleum, Wallpaper: Natural rendering | K2 or X1, see ** 





Colored leather with chromium | Lightening of leather so image of | Filter similar to 
metal detail will print of leather 








Reflections from linoleum | Subdue reflections which obscure | Pola-Screen 


color 





pattern 
Packaging: | To separate light reds from other | X1 or K2 
Colored boxes: colors 





| To make lettering more readable, | See * 


or to separate various col- 
ored parts of package design 





sheeting to show material or of sheeting 
detail within 


Penetration of colored acetate | Filter similar to color 








To subdue reflections from Koda- | Pola-Screen 
pak or other clear sheeting 














* PRODUCING CONTRAST. To show contrast panchromatic film, it will absorb the blue light, 


between two colors in a subject a filter is used making the blue appear light on the negative and 


which will absorb the one color and transmit the therefore dark on the print. 


other. For example if you are photographing a To show the best detail within a colored object, 
yellowed document, you will want to use a yellow photograph that object to appear light. Thus dark 
filter with panchromatic film. This allows the yellow green leaves show best detail when the negative 
light to pass freely, darkening the negative and _ is exposed through a green filter, on panchromatic 
therefore recording as white on the print. If you material; or through a deep yellow filter on ortho- 


are photographing a blue-print you want the b'ue chromatic material. 


as dark as possible, so that it will contrast greatly ** For further details see Kodak Data Book on 


with the white letterina. If a red filter is used with Filters. or Kodak Reference Handbook. 
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CLASSIFIED WANT AGS 








MIMpE-AM PHOTOGRAPHY has 70- 
962 paid A, B. C. monthly circulation; 
including all manufacturers, jobbers and 
dealers in the photographic industry; as 
well as well-known photographers, in- 
structors and classes in photography, 
photo squads of the Armed Services, ad- 
vanced amateurs, beginners, and the 
Technical Library of EVERY Army Air 
base in America. These 70,962 readers 
are an influential market. Want-Ads: 
10 cents rt word including name and 
address. Zone number free. Minimum 
15 words, payable in advance. All ads 
restricted to agate type. Forms close 
June 15 for August issue. 


WANTED TO BUY 


SEND us your camera today. Will 
send certified check by air mail imme- 
diately. Items held ten days for your 
approval of our price. Free estimates— 
for photo equipment. ‘‘Cleveland’s Cam- 
era Supermarket.’’ Rotbart and Reit- 
man, 1900 E. 9th St., Cleveland, Ohio. 


WANTED BY SERVICEMAN, 4x5 
Auto Graflex Long Bellows, preferably 
w thout lens. Good condition, reasonable. 
Will swap Standard rte if neces- 
sary. Box A, Care MINICA 


WANTED: 4x5 Speed nage and 
accessories. Describe fully. Proctor, 
Box 151, Durham, N. C. 

WILL BUY ‘any movie or still camera 
regardless of size or condition. Top price 
pal Crosson, 4515 Grand River, 
— 8, Mich. Ns 

ANTED—Accessory back and film 
mS. for Kodak 














Medalist camera. 

pian full particulars including price. 
apt. - Moreland, 0-418619, 364th 
Inf, APO 729 c/o PM, Seattle, Wash. 





I WANT TO BUY an Automatic Rol- 
leiflex camera (new or used). Must be 
perfect. Cash basis. Box C, c/o MIN- 
ICAM_ PHOTOGRAPHY. 

MODEL M-39, 750 watt, Time-O- 
Lite; also Medalist accessory back with 
film “pack holder. Will pay highest cash 
price. has. Safford 
Ave., Fresno 4, Caif, 

Ww ANTED: 4x5 Graflex cut film mag- 
azine; also 10-inch Portrait lens. Wil- 
liam L. Gorek, 13315 Union Avenue, 
Cleveland 20, Ohio. 

MINOX CAMERA COMPLETE with 
developing tank and quantity of fresh 
film. Private party. Cash. George Garri- 
son, 154 Shepard Ave., East Orange, 
New Jersey. 

WANTED: Minox Rolleiflex, Kodak 
Bantams, Contax, Leica, Graflex, lenses. 
What else have you? We _ pay gener- 
ously and instantly. Wells-Smith, 75 E. 
Adams St., Ch‘cago 3, Ill. 

URGENTLY WANTED. Burke & 
James 4x5 commercial 
with or without lens. 








usby. 1225 


condition. Private party. Will pay top 
price and transportat‘on charges. Do 
NOT want pay, - a. with 4x5 


reducing back. erera, 175 Brook- 
line St., ee, “fail 67, Mass 


WANTED: Argoflex, Ikofiex 1, 





, Ward- 


flex, Agfa Speedex, or Ikonta B. a 
details, price and condit* on. Eugen F. 
Boyd, 9900 Ewing Ave., Chicago 7, Ill. 





FOR SALE 

9x12 PACK CAMERA, 6:8 Radar 
lens, flashgun, tank, film holders, film. 
$115. “h “onsen 167 Seeley St., Brook- 
yn, N 

WELLS-SMITH will buy, sell or 
—, Read our advertisement. Chi- 
cago 


ASSEMBL E your own coupled range- 
finder and flash synchronizer. Instruc- 
tions and all parts, machined ready to 
put together with a screwdriver. Coup- 
led range-view finder (give negative size 
and focal length), $5.35. Pocket range- 




















finder, $2.10. Flash synchronizer for 
Compur type, $1. Ranj-Vu, East Lan- 
sing, Mich, 

ONE SET of mechanical drawing in- 
struments made by Keuffel & Esser 
Sompany. Lawrence Davenport, Cam- 
bridge, Md. 

ENLARGERS—Build your own. Kit 
of parts, $6.00. Free particulars. Cres- 
cent Engineering, Box 251, South Pasa- 


dena, California. 








35MM. BULK FILM—Plus X, Super 
=~ 25 ft. $1.50; 90 ft. epgeialiy poet 
50; 100 ft., $5.00. 
Mendelsohn Speed Gun, $11.75; 8x10 
Korona View, 4 holders, case, $47.50; 
a” Enlarging I Lenses: Sclmeider Compo- 
nar, F4. 50; Wirgin, F4.5, $18.50; 
inact. F4.5, $19.75; Goerz F3.5, 
$31.50; Krauss Tessar, F3.5, $35.00; 
Zeiss 6”, F4.5, barrel, $46.50; Ansco 6”, 
F6.3, rim set shutter, 1 to 1/300, $36 50; 
Bausch & Lomb poses 6%", F6.3, com- 


pound shutter, 1 to 1/200, $47. oy 50 
sheets lens tissue, $0.10. We buy— 
trade—sell. Camera Mart, Dept. MP, 
70 West 45th St., New York. 

PHOTO MASKING TAPE: Black, 
opaque, 1 mchx 60 yards, $1.33; % 
inch, $1.14; % inch, $0.88. Celiophane 
tape, % x 2,592 inches, $1.08. Postpaid. 
Lutz, Box 5, Syracuse 1, New York. 





LARGE ZIPPER CHANGING ; BAGS 
$6.75: Good to excellent post card size 
Kodake. $20 to $40; 6” Goerz Double 
Anastigmat (Dagor) lens, barrel, $45; 
same in shutter, $65; Lenses up to 45 
inch local length for regular and Star 
photography; F2.8 Sonnar 180 mm. for 
Contax, $400; mm. Meyer Tele- 
megor, F5.5 for Leica, $150; 17” Apo- 
chormatic Coll‘near and 18” Cooke proc- 
ess_ lenses. Many telefoto and _ wide 
angle lenses. Zeiss Ica Universal Juwel 
5x7 with Tessar Compur lens, $295; 
8 mm. Bolex Turrett with 3 lens and 


$40 case, $395; SVE Slide Projectors, 
new (no priority needed), $31.50 to 
$69.50, 100 to 300 watts; L* nhoff, Maxi- 


mar, Plaubel Makina, Graflex and other 
fine cameras; Leica Contax and Super 
Ikonta B to trade only; leather cases, 
exposure meters, enlargers; new x5 
Graflex film holders, $4.97 each; 5x7 
Home Portrait Graflex with or without 
lens; fine heavy wood Tripod ‘‘Ideal,’ 
$9. 75. No list. State your needs, Will 
buy, sell or trade. Wells-Smith, 75 E. 
Adams St., Chicago 3, Ill. 


MOVIES—SLIDES—PHOTOS 
ete tees Outdoor Safety Film, 








00 ft. 16mm., $2.50; 25 ft. double 8mm., 
$1 18 Free developing. Finished sub- 
jects sold, exchanged. Sound library. 


Better Films, 724 New Lots, Brooklyn 7, 
New_York. a Ane 
COLOR SLIDES. Travel, Nature, etc. 











YOU_CAN ENTERTAIN with Comic 
Trick Chalk Stunts. Catalog, 10c. Balda 
Chalk Talks, Oshkosh, Wisc. __ 
DIME brings illustrated catalogs, hun- 
dreds new 8mm.,-l6mm. silent sound 


films. Iriscope Kits, $5. ‘‘Surprise’’ as- 
sortments 8mm. titles, $1. Full length 
“Victory Over Germany” m., $5.50; 


16mm., $8.75, 
Missouri, 

16MM. SILENT AND SOUND FILMS 
bought, sold, rented, exchanged. Lowest 
rates. Free l'sts. Reels and cans. Bar 
gains. Imperial Film Service, R. D. 7, 
Yorkshire, York Pa. 

WAR-BARGAIN USED CAMERAS. 
Bantam Kodak $5.00, 35mm. Camera 
$6.00, Graflex $25.00, 11x14 View $25.00, 
Movie Camera $5.00, Projector 7.50, 
Film, Meters—hundred of others—com- 
plete list, descriptions, 25 cents. Used 
Camera Directory (List <2). 3111 West 
Tuscarawas, Canton 3, Ohi 


MAGAZINES, PERIODICALS 


MAGAZINES (back dated) — Foreign, 
domestic, arts, ooks, oklets, sub- 
scriptions, pin-ups, etc, Catalog, 10c 
(refunded). Cicerone’s, 863 First Ave., 
New York 17 Y. 


NEW PHOTOGRAPHIC IDEA—High 


LeMoine Films, Nevada, 




















lights of Toledo Camera Club. Includes 
salon prints. Ciub story with pictures. 
50c, stamps or coin. Box 392, Route 9, 
Alexis Rd., Toledo, Ohio. 





BOOKS—EDUCATIONAL 


OIL coloring photographs can be a 
fascinating hobby or profitable_ sideline 
for those with artistic talent. arn at 
home. Easy, simplified method. Send 
for free booklet. National Photo Color- 
ing School, 1315 Michigan, Dept. 2122, 
Chicago 5, Ill. 


CORRESPONDENCE COURSES and 
self-instruction ks, slightly used. 
Sold, rented, exchanged. All subjects. 
Satisfaction ‘guaranteed, Cash paid for 
used courses. Complete information and 
92-page illustrated bargain catalog Free. 
Write Neson Company, Dept. 2-55, Chi- 
cago 4. 

“100,000 POSTWAR JOBS ABROAD” 
—South America, China, India, Burma, 
Japan, Russia, Malaya. How, when and 
where to apely. 








Postwar U. S. participa- 





List and sample 30c. Kelly Choda, Box tion in world reconstruction and trade 
606M, Rolla, Mo. . Sangean of American trained 
mechanics, salesmen, technicians, engi- 

8MM.-16MM. home movies exchanged, neers, foremen, laborers and business 


bought, sold. Free particulars. Mult'- 
prises, 171 Euclid, Bridgeport 4, Conn. 
GLAMOUR girl movies, 8mm., 16mm., 
black-white, Kodachrome, America’s larg- 
est line. Catalog, 25c (co’n). World-in 
— Productions, Box 392-D, Elmira, 
New Yor 
CL OSEOU T! 
“Mickey Mouse,” 
or 10mm.) only 
value) 1 reel 
Chaplin comedies 
Sportl ghts $4 postpaid (new). i. 9 
Girls! Kodachrome slides 2—$1; 35mm. 
negatives 10—$1; 5mm. transparencies, 
unmounted 15 $1; pin- ‘up photographs 
10—$1. Fine ae Film Co., Box 2084-P, 
San Antonio 6, Texas, 
WESTERN THRIL LER—Tom Mix in 


_ New 100 ft. subjects, 
‘‘Bosko,”’ etc. 
$1.75 postpaid 
400 ft. 16mm. C 
and Grantland 


“‘Show Down,’’ 100 ft. 8mm., $2.00; 200 
ft. 16mm., $4.00; also, Pretty Glamour 
Girls. Lists, catalog, sample, dime. 


Zientek-Films, 1129 Monroe Circle, Bal- 


timore 25, Md. 

GORGEOUS G IRI. S— Sparkling, Al- 
lure 8mm., $2.00; 16mm,, $4.00 h. 
Comedy, travel, ium equipment, 1945 
catalog, sample dime. Audet, Box 6520- 


EG, Philadelphia 38, Pa. 

BEAUTIFUL Kodachrome Slide and 
List, 25c. Art Slide Co., R-1, Canton, 
Ohio. 


EXCHANGE Kodachrome slides that 
you have taken for other Kodachrome 
slides not im your collection. Send 
an -five cents coin or stamps, for 
our pla pene catalog and membership 
card in the Pan-American Color Slide 
Exchange, 212 Pacific Ave., Houston 6, 
Texas ee 

GLAMOUR GIRLS. _ Postcard size. 
Strictly amateur posed in silk hose, 
high peels. etc., 10 for $1.00. Wineholt, 
Woodbine 34, Pa. 








= 


representatives—every trade needed. Our 
-word copyrighted forecast — com- 
piled from business, profess‘onal and 
government sources—lists over 200 big 
U, S. firm with foreign interests, gives 
job information, salary brackets, con- 
tract tips, application letters, passport 
information, ciimatic conditions, ete.— 
everything needed for your immediate 
application, $1.00. Return for refund in 
7 days if not satisfied. Pacific Industrial 
Research Bureau, 202-Y Studio Bldg., 
Portland 5, Oregon. 

BOOKS for your 
Sample and catalogs, 
Lunenburg, Mass. 

NEW PHOTOGRAPHIC | BOOKS, pay 
ony half in cash, balance by used books. 
Camera Mart, Bloomington, II. 


Library. 
Alstone, 425 


~ Personal _ 
10c. 


DO YOU REALLY want to sweep 
clean the dark, ugly and troublesome 
corners of your mind, bring hope and 


0 you want to change ‘‘Bar- 
to “Product* vity,”’ mpover- 
ishmeent’’ to ‘“‘Prosperity,”” ‘Failure’ 
to ‘“‘Success’’—then you owe it to your- 
seelf to read this book, “It Can Be 
Done.”’ Mailed postpaid, $1.48. Refund 
guaranteed if not satisfied, Supply I'm- 
ited. Lynch, 402 Hazlett, Baltimore 29, 
Maryland. 


optimism ? 
renness”’ 





MISCELLANEOUS 
ATTENTION all discharged War Vet- 
erans. If you are planning on entering 
the photographic business, contact us. 
We can obta'n materials needed, includ- 





ing Paper, Films and all Accessories. 
Write us for details. ACT NOW. Albany 
Camera Shop, Inc., 204 Washington 
Ave., Albany, 





SEND for price list of Photo Supplies. 
pd Bradley, 823 Paxton St., Toledo 8, 
Ohio 
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gaocoaes® go000 @ OADES 
35 y MM. cxrreiBets, 


oa a O¢ each 


YOUR CHOICE OF: 
DuPont Superior #1 #2 #3 
Weston Daylight 24 50 100 
Fresh, clean stock, Every roll quematned pal peice. © wn 00: 
postpaid same day order is received. 

your empty cartridges or include 10¢ py - oe roll 
ordered. ly mailers for return of empty cartridges sent 
free with each order. Minimum Order—Two rolls, 

EASTERN PHOTO LABS. 

1405 N. Charles St., Baltimore, 1, Md. 


no" 


























“Streamlined Optics” 
TURNER-REICH—GUNDLACH—RADAR 
KORONA WIDE-ANGLE BINOCULAR 
Leaders since 1884 in quality apetics. On your photo- 

view binocular, 


graphic lens, camera, tripod, studio 
stand, multiple or reducing back, these names mean 


sit A dealer—he knows —_ 

















NEW KODACHROME SLIDE LIST 


Just issued a New 12 page list of Color Slides 
Send 3c stamp for a copy or Better Yet 
Send 25¢ for plan and Membership 


Pan-American Color Slide Exchange 
212 Pacific Ave., Houston 6, Texas 

















NOW! 100 FEET 35mm. FILM 
4 


Dep. M, Nunn Bidg. 


Asarille, Texas 
















Guaranteed Fresh and fine quality 

ANSCO ULTRA-SPEED PAN. 

pped from our ample stock same day 
your order is ived with itt 


PARKO COMP. 


OROCRS FROM BCAVICE MEN GYERSTAS Given SPECIAL ATTENTION 


THE WIDEST CHOICE 


11 2t"' 35 MM FILMS 
14 "ROLL FILMS 


Studio Enlargements in Folders and Mats 
SALON EXHIBITION ENLARGEMENTS 
AMATEUR FOTO GRAPHIC SERVICE, Inc. 
126 W. 46th ST., N. Y. 19, Dept. M, LO. 5-5483 












































AMERICAN OF PHOTOGRAPHY 
1315 S. Michigan Ave., Dept. 194B, Chicago 5, Illinois 
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CAMERA CLUB 


NEWS AND IDEAS 


Now that the war in Europe is over, photog- 
raphy on the other side may get back to more 
peaceful pursuits. Exchange of prints and 
ideas with workers in other countries is of great 
importance to the advancement of the art and 
science of photography. Recognizing some of 
the drawbacks in submitting prints to foreign 
shows, the PHOTOGRAPHIC SOCIETY OF 
AMERICA, through its International Circuit 
Director, Simon Zecha, has arranged the First 
West European Circuit. Prints from this and 
other countries will be sent to the 1945 Salon 
of the ROYAL PHOTOGRAPHIC SOCIETY, 
then progress to other British salons. Prints 
will then be presented at the 1946 Salon of 
the SOCIETE FRANCAISE de PHOTO- 
GRAPHIE, in Paris, traveling on to shows in 
Belgium, Switzerland, Spain and Portugal. 

Any photographer having had three salon 
acceptances is eligible to send four unmounted 
prints (not larger than 16 x 20) with the usual 
information appearing legibly on the back of 
each print (number, name and address of en- 
trant, title and process). No entry form is 
needed and the entry fee of five dollars (sent 
separately from prints) covers costs for the 
entire circuit. Checks and money orders should 
be made payable to the PHOTOGRAPHIC 
SOCIETY OF AMERICA. 

Each salon will be judged independently 
and the exhibitor will receive direct, notifica- 
tion cards, catalogues and stickers for accepted 
prints. Closing date for North America is 
July 25. Send U. S. prints and separate entry 
fee to Simon Zecha, 1719 North Caroline St., 
Baltimore 13, Md. Canadian exhibitors for- 
ward entries to Mr. Raymond Caron, APSA, 
77 Sunnyside Ave., Montreal, Canada. 


Statistics from the Rochester Salon are of 
more than passing interest to members of the 
CHICAGO COLOR CAMERA CLUB as re- 
ported in The Projector. In 1944 there were 
only 69 color entrants—to 260 black and 
white. This year they had 203 color slide en- 
trants to 225 black and white . . . an INcrease 
of 200 per cent for color, a DEcrease of 14 
per cent for monotone. A total of 1165 slides 
were entered; 253 accepted. Of the accepted 
ones, 89 (35 per cent) were made by Color 
Club members. Hats off! 


We see by the papers that the Leitz factory 
at Wetzlar was captured “intact” by the Amer- 
ican First Army. 








rolls fine grain developed and 
superbly ee to 314x414 = 


Slooey: (36, ae a 418 gz? oe. Su 
Fresh, cited, 3 well-packed 
BULKFILM, 100 ft. $4.65; 50 ft. $2.58 

(Plus X, Finopan, Superior 1, 2, 3) 
Mailer, price list, and valuable “‘DOs and DON’Ts FREE 
SPIRATONE FINE GRAIN LABS., Dept. M 
49 West 27th St., New York 1, NW. Y., Tel: MU-4-1329 
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EVERGREEN GUILD, of Tacoma, Wash- 
ington, recently entertained Grant Oliver, 
Ansco’s representative . . . or rather he enter- 
tained them with prophecies of things to come, 
but shortly. 

His company will manufacture color film in 
practically all sizes of roll film, including 35 
mm., and filmpacks in the popular sizes. Some 
roll film is being produced now, but may be 
obtained only on priority. 

Ansco stresses the fact that they are not in- 
terested in processing color film, other than 
8mm. and 16mm. movie film. - They urge the 
amateur to process his own. Mr. Oliver inti- 
mated that those attempting to print from 
positive transparencies onto Ansco color paper 
belonged in research laboratories. He said the 
color paper is intended for little else than the 
reproduction of colorline drawings, such as 
wiring diagrams, etc. 

However, when the war ends, and perhaps 
sooner, Ansco will present a color negative ma- 
terial (such as Kodacolor) and paper in three 
degrees of contrast! Happy days! 

With the advent of color prints in large 
sizes for exhibition purposes new horizons will 
be unfolded to the photographic artist. New 
problems will arise however, and the photog- 
rapher must look more than ever to other 
artists for instruction and guidance. The psy- 
chological effects of color must be studied, he 
stated, and more attention given to the esthetic 
qualities of photography.—Washington Council 
of Camera Clubs Bulletin. 


John R. Hogan APSA, Philadelphia, is 
listed as the leading Salonist of the PHOTO- 
GRAPHIC SOCIETY OF AMERICA as we 
go to press. See his story this issue, ‘Boats 
Are My Weakness.” In second place is Ken- 
neth Cook, of Elkhart, Indiana, followed closely 
by Pedro’ E. Hernandez, Brooklin ne, Mass.; 
Carl Mansfield, Bloomingdale, Ohio; Floyd B. 
Evans, Pasadena, California; Wood Whitesell, 
New Orleans, Louisiana; and Eleanor Park 
Custis FPSA, Washington, D. C. 


ST. LOUIS CAMERA CLUB News is a 
new and informative club bulletin crossing our 
desk each month. The winning print of their 
monthly competition is featured on the cover 
each issue. . . . And speaking of winning 
prints . . . the ST. LOUIS CAMERA CLUB 
came out ahead with 198 points to win the 
first Dassonville Contest. BOSTON CAMERA 
CLUB was runner up with 192 points. As the 
scoring was so Close, Dassonville Co. Ltd. de- 
cided to award a second prize although this 
was not announced at the beginning of the 
competition. 





PERFECI 


YOUR PHOTOGRAPHY 


Study in friendly, picturesque 
—TEXAS— 

Excellent facilities... Graduate instructors. .. Moderate costs. 
Approved Veterans’ Course Under G. |. Bill. 
Write today for information. 
SOUTHWEST PHOTO-ARTS INSTITUTE 
3408 Asbury Street, Dallas 5, Texas 














PEERLESS 
VALUES 


STILL UNCHALLENGED 


mmRULER 


EXPOSURE 
GVUIoOeg 


WRITE 
FOR y y, é 
BAIA PRECISION SPLICER for Smm,. and 16- 
mm fi ist Price $8. 75 $ 5.95 
30x40 AUTOMATIC BOX SCREEN, Crystal 


7.08 
CRAIG MASTER REWINDS, 8mm and 16mm, 
1600 ft, capacity, with built in clutch, per 19.95 
hie’ bina’ OD’ de, ‘sma B00 K: 
WEACO NOTO-ELECTRIC DRYERS. w wae ALT 


fum 
Professional size 24”x28” 
rl ES—with glass: 4x5, $1.19; 5x7, 


TANKS 
FEDCO CUT F 
TANKS, hy inxs Vs on. 
Make your own oto Mon 
ented "JIFFY. MONTAGE. MAKER 
to, combine up to 5 photos on 5x7, 
Sx1 and 11x14 
PEERLESS FOCUSIN POTLIGHT, 6” Fresnel 
lens, complete with 500 Watt 720 — 
ACADEMY SPOTLIGHT, w Fresnel lens... 
150, Watt or 200 Watt lamp for 


12” CLA’ 
PEERLESS P LiGHT STAND—3 sections 
mane, rdy, compact, comple 

arm 
ERLESS DOUBLE LIGHT UNIT: Consists of 
ete stand, 2-12” = mp refiectors 
nd 2 No 2 Fotofioods complete 


—BOOKS— 


CALIFORNIA and 
ERARTA GORE, 84,00), Molleiher ; 
HAND NDBOOK HOTOGRAPHY by Henney and 
PHOT. 

PHOTOGRAPHIC ENLARGING Jordan 

THE yrs PROCESS. by Mack an 


LOOTENS OK 
PRINT QUALITY 


PEERLE 
CAMERA STORES 


NEW YORK 
5.3717 


138 EAST 44th STREET 
Phone MUrray H 








“BETTER PICTURES” 


Any 35mm ROLL — devel- 
oped oot — to ste WM ay ‘¢ *.. 18 
Sree boss aoe 
ss = 

posure ba a and Only 
printed to 3'/4x4'/, 

Films fine grain developed, -— ied to 
ee. contact quality. ‘artim rvice. 
end roll and money today. REPRINTS 3e¢ 
EACH. VAPORATED—10c Addi. Per Roll. 


BETTER PICTURES 
2523 Lawrence Avenue Dept. M Chlcage 25, i. 


Sc stamp or coin to cover mailing charges. 
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The record is clear! More darkrooms are equipped 
with Federal enlargers than any other in America. 
And the reason is clear, too! Fans like Federal 
enlargers because they get full value for their 
money—precision workmanship, superior enlarge- 
ments, and trouble-free performance. 


There's no question about it, Federal will con- 
tinue to be America's favorite in the days of 
peace. Just as soon as we receive the ''go ahead" 
signal, we'll be producing Federal enlargers, 
even more advanced in design, and even more 
satisfactory to the majority of darkroom enthusi- 
asts. This is a promise we fully intend to keep. 


For the ix Fifth Time... . 


FEDERAL 


MANUFACTURING AND ENGINEERIN 





All Make Cameras~ 


Ase CoHENS EXCHANGE... 
r “THE MOUSE OF PHOTOGRAPHIC VALUES” ) 


NEW YORK 6. MA 









Why is it that the camera is so often re- 
garded as a species of bomb? For example, the 
prohibition of photography is rigorously insisted 
upon in the public art galleries. We were in 
such a gallery the other day when a visitor 
next to us adjusted his deaf aid, and the at- 
tendant, evidently thinking it was a camera, 
hurried down with a horrified countenance to 
arrest the sacrilege. The objection to whotog- 
raphy may derive from the consciousness that 
the mass of people think such assemblics are 
much more dignified than they really are and 
that photography might spoil the illusion. 

From The Amateur Photographer, London. 


As in England, too many American Art Mu- 
seums look down their collective noses at any- 
one toting a camera within the sacred confines 
of the institution. The thoughtless amateur can 
be a nuisance in a museum even as in the 
theatre. Many galleries give the snapshooters 
and serious workers special days for taking 
pictures, but we think the American Museum 
of Natural History in New York handles the 
situation very well. Here the amateur pho- 
tographer is welcome to take pictures of wild 
life exhibits and habitat groups; a free permit 
to make photographs is obtainable at the in- 
formation desk. 


MARQUETTE CAMERA CLUB has initi- 
ated a new form of print competition. Each 
beginner is teamed with an advanced worker 
to produce one print a month on an assigned 
subject. A trophy will be awarded to the win- 
ning team at the conclusion of the five contests. 


The first New York Invitational Inter-Club 
Competition was recently judged by Mrs. He- 
lene Sanders FPSA, Dr. D. J. Ruzicka FPSA 
and Robert Desme ARPS. Club trophy was 
awarded MANHATTAN C. C. which piled 
up 286 points. Competition was keen; the 
other clubs’ scores were: INWOOD C. C. 269; 
Cc. C. OF NEW YORK 265; MINIATURE 
C. C. and HYPO CLUB tied with 254 points, 
followed by ROCKEFELLER CENTER C. C. 
246. The gold medal was awarded to Douglas 
Keen and the silver medal to Louis S. David- 
son, both of the CAMERA CLUB. Jack Lev- 
inson, o6o MANHATTAN C. C. won the bronze 
medal. 


Famous Last Words Dept.: from Whittier’s 
CIRCLE OF CONFUSION, “You can turn on 
the light now, I guess everything is covered.” 





ROLL DEVELOPED 
a 

g BRILLIANT 
ENLARGMENTS 
2 TO 6 TIMES LARGER 

FROM 6 EX. FILMS 116 OR SMALLER 
DECKLE EDGE -FADE 

12 EX ROLLS 35c-16 EX.50c-36 EX. $1.00, 

REPRINT ENLARGMENTS 3c EACH 


Mail Your Films TODAY to 
ALDEN PHOTOS 


94-6 Astor Sta., Boston 23, Mass. 
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Entries for Min1cam’s Cover Contest are be- 
ginning to reach Cincinnati and they look 
pretty interesting. Rules for the Contest ap- 
peared on page 65 of the June issue, and we’re 
betting on our readers who shoot color material 
in the larger sizes (no 35mm.) for some out- 
standing contributions. If you wish to include 
entries for the color section, go right ahead, 
but tell us about it. All prizes are the same, 
$100, and the transparencies must be carefully 
wrapped and postmarked not later than Sep- 
tember 16, 1945. Acknowledgement will be 
made, but we won’t have the time to write to 
everyone, so be patient. Good shooting! 


A Shutter Repair Expert (in the flesh!) 
Sir: 

After twenty years in the photographic field, 
I am entering the engineering part and will 
also do all precision repairs. 

In the past I was chief photographer and 
instructor with the Signal Corps during this 
War, served as combat photographer with U. S. 
Navy, and now out due to combat-connected 
disability. I have also been with the Equipment 
Section, Signal Corps, as photographic engineer. 

Firms such as Heiland Research, King-Sol, 
Kalart, Wollensak, Ilex, etc., have authorized 
me as a service and repair representative. 

I will specialize in shutter repairs, range- 
finder repairs and installation, flash synchroni- 
zation repairs and installations, with checking 
done by mechanical and electrical devices as 
supplied by the manufacturer. 

All work guaranteed, prompt, efficient service 
and, best of all, charges will be made on the 
same basis as those made by the manufacturer. 

Thanking you for your consideration in this 
request to bring me back to civil life, I am 

ALLAN PETROV. 

4815 Fourth St. N. W., Washington, D. C. 

® G.l.'s coming back to the photographic trade 
are welcome news. The editors are glad to publish 
setters from such men.—Ed. 


35MM BULK FILM?! 
25 Feet $1.50; 100 Feet $5.00 
GUARANTEED 35mm RELOADS (36 exp.) 


@ EASTMAN = @ AGFA @ DUPONT 
¢ SUPER XX @ SUPREME = SUPERIOR 
e PLUS X @ FINOPA\ © Type 

$ Panatomic X @ ULTRA SPEED 2,3 
YOUR CHOICE — 49c EACH 


Univex or Memo Reloads, 59c each! 
Note: Empty ty rp gp) amore OR, include 








each 
Mail Orders Promptly Filled Postpa 3° 


Miniature Film Supply Co., Dept. $, 723 Seventh Ave. N. Y.C. 
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By FRANK ZACHARY 


Flight to Everywhere, by Ivan Dmitri. Whit- 
tlesey House. 240 pp. $7.50. 


If you have ever visited the Metropolitan 
Museum or the Boston Museum of Fine Arts or 
any one of a number of other great American 
galleries, you probably have come across the 
etchings of Levon West. Back in the mid- | 





Good News 
for 

Contax & Leica 
Owners 


Available for immediate 
Delivery. 


KING "SOL" 



















SYNCHRONIZER 
BUILT INTO 1930’s this gifted young artist from the 
CONTAX OR LEICA lastellation cad Dakotas was on his way to becoming one of 
CAMERA Synchronization the country’s top etchers when he succumbed 






to the lure of photography. Laying aside his. 
etching plates and needle, he bought himself 
a camera and began specializing in color work. 
Soon he became a recognized leader in his new 
profession. Since 1937 his work has appeared 
regularly in the Saturday Evening Post and 
other national periodicals, all of it under the 
name of Ivan Dmitri, a Russian nom-de-plume 


which Levon West assumed in a spirit of fun 
S when he embarked on his photographic career. 
Now this onetime etcher has added to his 


INC camera laurels by producing the handsomest 
war book of the year—a spectacular picture 
record of his flight over 32,000 miles of Air 
Transport Command routes. General H. H. 
Arnold commissioned Dmitri to make this rec- 
ord, because _the globe- girdling activities of 





Installation is Spheres | and {n- 
visible except for connecting 
rongs. The synchronization is 
‘uari wenioed to operate perfect- 


fy tro m 1/50th of a second to 
the'h highest speed. $ 
KING “SOL" 57. 50 


SYNCHRONIZERS includes all taxes. 


Eveiteise for other cameras. 
Write for further information. 


Compicse win o 





























3 Great Camera Steves” 








12 WARREN ST., BA 7-1230 NEW YORK 7 
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“ KEEP THE WIFE BUT PLEASE, MISTER, DON'T TAKE MY ALBERT PRINTER!" 


ALBERT SPECIALTY CO., 227-231 S. Green St., Chicago 7, Ill. 
Our Fine Tripods, Easels, Printers are not now available. We are 100% in War Work. 
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A CIRCUS 


IN THE DARK ROOM! 


MAKING COMIC CARDS— 
"ART" STUDIES — PIN UPS 


Every darkroom enthusiast will love this comic 
series of Willo Photo Masks. They'll provide hours 
of entertainment—they’re more fun than a circus. 
It's a simple process of double printing with MATS 
and MASKS with unlimited possibilities for original 
combinations and ideas. The whole series is packed 
in a kit portfolio—ready to use. 


THIS KIT CONTAINS: COMPLETE SET 
Eight assorted Photo Mats (artificial neg- & 10 
atives) with Masks to match ... Marginal as 


Guide and complete illustrated sheet of 
instructions. POSTPAID 


A specially designed envelope with a series of eight non- 
sense shipping labels, printed in two colors. Something dif- 
ferent in an original idea with loads of 


appeal to the “COMIC” minded. 2 c 
PRICE y 


POSTPAID 
Mail Orders Filled 





W orld’s Largest Camera Store built on square dealing 


32nd St. near 6th Ave., N. Y. 1, N. Y. 














WE BUY --- USED 
CAMERAS & LENSES 


Leica Cameras & Lenses 
(all modeis)—Contax Com. 
eras & Len: 


Lenses—8 and 
Cameras a Pe 


and silent)—_NE 


EXCHANCE 
1003 PENNSYLVANIA AVE. N.W.® WASHINGTON, D. C. 
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3 MM FILM 


FINE 
GRAIN 


DEVELOPED, VAPORATED 


AND ENLARGED 


MINILABS 
STILL FIRST IN 35 MM 
FINE GRAIN 


FILM PROCESSING, DIRECT BY MAIL 


36 exposure roll of film pro- 
cessed & enlarged to 3x4 inches 


8 exposure rolls enlarged to 
approximately twice — 


size for only . 


Ask for Free Booklet Magazine, ‘‘Pictures’’ 


$100 


25¢ 











the ground crew and pilots of the ATC merited 
more attention than they were getting. Carv- 
ing out air-bases on lonely Pacific isles, on 
Arctic ice-caps, in teeming African jungles, 
and in swirling desert sandstorms, these men 
operate on a world-wide network which was 
non-existent three years ago. Spanning moun- 
tain ranges and the major oceans, the ATC 
keeps top-priority shipments of men and ma- 
chines flowing on a 24-hour schedule to Ameri- 
can fighting forces on five continents. ATC 
pilots regularly fly the Himalayan “hump,” the 
world’s most dangerous air route, to keep our 
China-based bombers in oil and gas; they 
ferry whole blood and plasma every day from 
the U. S. to the battlefront to save the lives of 
countless American wounded. Dmitri’s all-seeing 
camera makes an engrossing human epic of the 
ATC’s achievements. 

In “Flight to Everywhere” there are 150 
photographs in color and some 300 more in 
black and white. There isn’t a bad picture 
in the lot. Many are necessarily straight docu- 
mentary shots of the ATC in action, and are 
interesting primarily for their narrative con- 
tent rather than pictorial values. But there 
are scores of others, notably those in color, 
which rank-high as photographic art. There 
are beautiful compositions of native. brown- 
skinned oarsmen whipping across the blue har- 
bor at Accra in their surf boat; of 20,000-foot 
thunderheads piling up over the Himalayas; 
of terns on Ascension island; of ferry pilots 
strolling in the snowy Labrador dusk. There 
is a dramatic shot of a giant Liberator bomber 














IT’S STEADY, 
ALWAYS RIGID 


Your enlargements will 
never be fuzzy because 
of vibration during print- 
ing exposures — if you 
Rigid 


construction assures nee- 


use the Omega. 


dle-sharp prints. Plan to 


get yours after the war. 


SIMMON BROTHERS, Inc. 


DEPT. G, 37-06 36th STREET 
LONG ISLAND CITY 1, NEW YORK 






































tuning up on an Arab airfield before the 

indifferent stare of two nomads and their BOOK SUGGESTIONS 

camels—a picture that sums up the global 

operations of the ATC in one glimpse of the Minicam Photography recommends: 

camera-eye. And there are grim pictures of Photo Oil Coloring For Fun Or Profi $2.00 

the ravages of war: the terrified Sicilian mother "ahi t... $2. 

and her children huddled atop a rubble heap They Called It "Purple Heart Valley" 3.00 

after a German air-raid; Italian war prisoners Margaret Bourke-White wre ae 

gathering mutilated members of our dead Child's Garden of Verses.. . 2.00 

Americans into baskets while Palermo’s shat- Photo Illus. by Toni Frissell 

tered skyline is in the background. At all times Text by Robert Louis oe 

Dmitri uses his pigments with restraint. one et Phetagrephy yg 1.50 
Unfortunate, Dmitri’s text is not up to the tis Maal... are tie a al 

high level of his pictures. Nonetheless, despite William Mortensen 

a prosaic travelogue style, he tells some good Fair ls Our Land.... . 5,00 

stories and conveys a great deal of the interest- Samuel Chamberlain 

ing information about his subject which adds 1945 Photo Almanac. . .. 1.50 

to the reader’s enjoyment. It is doing Dmitri Flight To Everywhere - 7.50 

an injustice to carp about his literary style, D mee Pe 6.00 

since it is as a picture book that “Flight to ye ; 

Everywhere” should be bought and treasured. 7 ; 

As such, it is magnificent, and Ivan Dmitri Books shipped postage paid. Send check to 

may be proud that many of his photographs MINICAM PHOTOGRAPHY 

are as good in their way as the etchings of 22 East 12th St., Cincinnati 10, Ohio 

Levon West. 





Screen, Case and Tripod are in 


ONE comsact Unit! 





(Reg. U. S. Pet. Of.) 


VERSATOL 
SCREEN 


* 


a) 











Easy to Set Up and to Carry 


Top value in popular priced tripod type screens. 
The Versatol has automatic adjustment to cor- 
rect picture proportions (a feature found only 
in Da-Lite tripod screens) and Da-Lite’s famous 
glass-beaded surface. Three Sizes: 30’ x 40” 
for $7.50; 40’ x 40” for $9.00; and 37” x 50” for 
$10.00. The square size adjusts to rectangular 
for movies. 
See at your dealer’s today or write 

Dept. 7M for full details! 


DA-LITE SCREEN COMPANY, INC. 


2711-23 North Crawford Avenue . Chicago 39, Illinois 
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PRECE 50¢ EACH 


Nature 


y quantity from the 


IF YOU WANT THE BEST 
A TRIAL WILL CONVINCE YOU 


35mm Film, 36 


Developed Enlargements 


36 exp. Reloads 
S0c 


We finish all other miniature and lit size film 
t fa Beauty nts—Deckled 
ibossed Date. 8 exp. 
u ¥ exp, splits, 45c. 
P - Send roll and 
‘or 
You will agree that our modern methods and 
long experience DO make a BIG difference. 
. - + 


Artistic Contact Finishing, 8 exp. rolls 
complete set of deckied-edged em 


i in pri Credit for failures. 
Fae eee cael coat, Ware 
MAIL-BAG FILM SERVICE 


Dept. 8, Box 5440-A, Chicago 80. III. 


Edwal Improved Chrome Hardener 


OFFERING twice the quan- 
tity (now 12 pints) of the for- 
mer 35c item, Edwal New Im- 
proved Chrome Hardener in- 
cludes Edwal Thermo-Salt for 
“Double-Safety” in preventing 
swelling and soitening of the 
emulsion. The usual chrome 
alum is also in the formula 
for maximum hardening and 
scratchproofing of films. List- 
ing at 50c, the product is now available at 
dealers. The Edwal Laboratories, Inc., 732 S. 
Federal Street. Chicago 5, Illinois. 


H-F Print Washer 


THE H-F PRINT WASHER is announced by 
The Intercontinental Marketing Company, dis- 
tributors of photo supplies. The new product 
is compact and easy to use and it washes prints 
quickly and thoroughly. Constructed of solid 
steel, it will take prints up to and including 


New Improved 
_EDWAL | 
WROME HARDENE! 


Soro. 
pb anes 


11x14 (or several 16x20 prints). Over 100 
8x10 prints may be washed.at one time. 

One of the main features of this new washer 
is that no installation is necessary. It comes 
complete with hose fittings and can be stored 
in a small place when not in use. Now available 
at your local photo dealer; or write Intercon- 
tinental, 95 Madison Ave., N. Y.C 
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LENS EQUIPMENT 


A principal source of light-loss in 
all lens systems is the reflection loss. 
At each glass-to-air surface, about 
5% of light is reflected off instead 
of going through. In finely-corrected multi-ele- 
ment air-space lenses the total loss is greatest. 

In addition to this loss of light from reflection 
is another result, “flare’—excess light that 
bounces from surface-to-surface within the lens 
system, clouding up the image, graying the 
blacks, robbing detail from shadows, sometimes 
causing ghost images. 

Anti-reflection coating is the answer to these 
problems. By eliminating a large part of light 
loss due to reflection, it increases effective speed 
of the lens, greatly improves image quality. 

Balcote, the Bausch & Lomb filming process, is 





hes 


being used on thousands upon thousands of binocu- 
lars (for which it effects a 50% increase in light 
transmission), range finders, photographic lenses, 
and other military optical instruments. The most 
significant development of optical science over 
the last many years, Balcote is a promise for 
improved performance in your postwar Bausch & 
Lomb lens equipment. Bausch & Lomb Optical 
Co., 506 Smith Street, Rochester 2, New York. 


BAUSCH & LOMB 


ESTABLISHED 1853 











































35mm HIGH SPEED PANCHROMATIC 


Daylight Weston 80-GE 120-Tungsten Weston 64-GE 100 


DAYLIGHT LOADING 
CARTRIDGE 


FOR ARGUS - 
CONTAX - 
LEICA - RETINA 


and similar cameras 


DOVER MFG. CO., DOVER, N. H., 









it’s the new WIDE ANGLE liens 
that every cine fan needs to 
catch the whole picture. Simply <7 ® e 
screws over regular 8mm. tens, providing 
identical focus and definition plus a 

N eo 


WIDE ANGLE Plus Tax 
See your dealer or write for particulars. 


CAMERA SPECIALTY CO. °°. West 200 S 



































FOR 
DISCRIMINATING 

CAMERA FANS 
Your 35 MM roll ultra-fine-grain 
processed and vaporated. Each 
exposure enlarged to 314x4¥2 on 
deckled-edged gloss paper, $1. 
36 Exposure East- Quality that Excels 
man Reloads, 50c Leaders Since 1920 


RAY'S PHOTO SERVICE ‘%S7°s0" 
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Photographer's Slide Rule 


Lawrence Engineering Service, Peru, Indi- 
ana, has just announced a new “Proportion” 
slide rule for photographers, engravers, lithog- 
raphers and offset printers. 

This new slide rule, used in figuring enlarge- 
ments and reductions, is designed to repla® the 
familiar dog-eared paper circles. Once set, pro- 
portions stay put until they’re changed. Scales 
read the full length of the rule, making it easy 
to adjust sizes to fit layout. The white lacquer 
face does not smudge and washes easily; and 
the rule is carefully machined from well sea- 
soned wood. The back of this slide rule is 
plain and can be imprinted for advertising 
purposes. Standard rules can be purchased 
at 50c each, or in sets of three for $1.00. 
Special prices for imprinted rules in quantities 
of one gross and up. Write Lawrence Engineer- 
ing Service, 205 Monroe Street, Peru, Indiana. 


Table-Type Photo-Print Dryer 


The new Peck and Harvey “B-8” photo 
dryer operates with additional electrical heat- 
ing elements that assure maintenance of even 
heat. It quickly and efficiently dries matte, 
semi-matte or glossy prints. 

Thermostatic control is available. Variable 
speed drive motors and controllers permit 
instantaneous speed changes over a range of 
6 in. to 3% ft. a minute. A chromium plated 
copper drum that finishes photos with high 
glossy surface is included. Specially woven 
seamless band . . . no joints to deface prints. 
Pressed steel framework . . . cannot warp from 
effect of heat. Steel-clad, refractory insulated, 
Nichrome heaters, nickel contacts, and as- 
bestos insulated nickel wire are used, forming 





a long-lived heating and control unit. 

Two sizes are available . . . 26” and 44" 
widths. The 26” Dryer, 110 volt AC or DC, 
is 40” long, 28” wide, 13” high and is priced 
at $285. The 44” Dryer, 110 volt AC or DC, 
is 58” long, 28” wide, 13” high and is priced 
at $425. (220 volt machine, $20 extra.) Both 
are complete, provided with receiving tray for 
dried prints. The thermostatic control is op- 
tional at $25 extra. All Peck and Harvey 
dryers carry a 30-day, money-back guarantee. 
For complete details, write for photo-dryer 
bulletin to Peck and Harvey, Manufacturers, 
4327 Addison Street, Chicago 41, Illinois. 


Kodak All Purpose Developer 


A new liquid all-round developer for films, 
plates and papers, has been announced by 
Eastman Kodak Company. 

Kodak Versatol Developer is of the concen- 
trated type, and only one part is required to 














Recame we aeso swe... 


. - . of the high entertainment value of these six new 
PICTOREEL cartoons, we break a precedent by of- 
fering them to you on a 


5-DAY MONEY-BACK TRIAL AGREEMENT 


Select all six, or any number you wish, and show them in 
your own home. If, after five days, you do not agree with 
our opinion that these PICTOREEL cartoons cannot be 
surpassed, your money will be cheerfully refunded in full. 





At Your Dealer's or Order Direct 
5-Day Money-Back Trisi 
in Effect Either Way. 


WAIL THIS Coupo,, 
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Masterpieces of the 


Brush-makerws au 


DELTA BSzaskes 


in brushes — 
spotting, retouching, miniature, bromoil or 
dusting — the DELTA trade mark is your 
assurance of quality that endures! All 
good photographic shops feature DELTA 
brushes. 





¢ Whatever your need 


sees sere 
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DELTA BRUSH MFG. CORP. 
119-121 BLEEKER ST., NEW YORK 12,N. Y. 


PRINTON COLOR 


"“2xX"—75¢ PRINTS  5”x7”—$3.00 
Minimum $1.50 — 5-Day Service 


wett THE CARROLLS’ ‘ow 


4522-A W. PICO BLVD., LOS ANGELES 6, CALIF. 











YOULL BE DELIGHTED 


35mm. FILM 
DEVELOPED 
36 ENLARGEMENTS 


8 EXP. ROLL ENLARGED, 35c 
16 EXP. SPLIT ENLARGED, 55c¢ 
i rself—send your next roll to us. Fine 
— jhe “electric-eye”’ a Modern 
auty prints 314x42”, deckled, with embossed 
margin and date. If less than 25 prints Free print 
credit. Send money and roll or write for FREE 
Mailers. e 
fessional contact finishing. 8 Ex- 
ee oan developed and complete set 
of Super Professional prints. Print 
credit for poor exposures. 
U. S$. PHOTO SERVICE 
Box 5710-A Dept. E Chicago 80 






























seven parts water for tank development of 
films and plates, with one part to three parts 
water required for photographic papers. It is 
said that Versatol has unusual capacity, is non- 
sludging, has exceptional keeping properties, 
and holds fogging to a minimum. 

It is available at photographic dealers in 8- 
ounce, 16-ounce, 1-gallon and 5-gallon sizes. 


Kodak Fine Grain Developer 


A new developer said to give exceptionally 
fine-grained images with relatively short proc- 
essing times has been added by Eastman Kodak 
Company to its growing line of new developers. 

Kodak Microdol Developer and Kodak Mi- 
crodol Replenisher replace Kodak DK-20, and 
will be furnished in the same size packages and 
at the same prices as the former product. 

In addition to the features mentioned above, 
Microdol is said to be non-toxic and to have 
excellent keeping properties. 


Home Movies 


Pictorial Films, Inc., of 1270 Sixth Avenue, 
New York, N. Y., offers the movie field a 
brand-new idea in the merchandising of 8 and 
16 mm. silent and sound films for home pro- 
jectionists. 

The idea is simple—yet without precedent. 
For the first time in the home movie industry 
a major amateur film company has enough 
faith in its own productions to offer six lively 
and amusing cartoons—for the young of all 
ages—on a 5-day money-back trial arrange- 
ment. 

Anyone or all six of these Pictoreel cartoons 
can now be bought at local photo retail shops, 
or direct from Pictorial Films, Inc. — taken 
home—used for five days and returned if they. 
do not meet with most critical expectations. 
Pictorial’s films now available on the above 
basis are as follows: 

“Little Cheezer” . . . A comedy film about a 
mouse, his friends and their hilarious pranks. 

“Buck Cheezer” . . . Buck Rogers waited 
until the 25th century. Cheezer does it now! 

“Wayward Pups” .. . Two restless pups seek 
adventure only to discover that there’s no place 
like home. 

“Honeyland” ... A tuneful, honeyful car- 
toon about the big, bad spider and the beeyuti- 
ful Queen of the Bees. 

“The Old Pioneer’ . 
the days of *49. 

“Two Little Pups’ ... A gladstone escapade 
of the two irrepressible, irresistible pups. 

Effective at local dealers carrying the Picto- 
reel line, the trial offer may also be had directly 
from Pictorial Films. 


. . A rollicking film of 


Dodger and Vignetter 

THE KINGSTON SALES Company, origi- 
nators of the Kingston Montage Maker, have 
another new product ready for distribution. It 
is called the Kingston Dodger and Vignetter 
Kit. This Kit consists of one 9x12 Rotary Dial 
Vignetter with seven varied cut outs .. . a two 
sided Wire Dodger Holder for interchanging 
seven differently shaped Dodgers. The complete 
Kit sells for only $1.50 at your dealer or direct 
from Kingston Sales Company, 62 Kingston 
Avenue, Brooklyn 13, New York. 
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THE BED 4x5 


PRESS CAMERA 


¥* Gives you the expensive 
features you need to 
produce ‘perfect’ negatives 
consistently — economically 


+5 45 


LESS LENS and ACCESSORIES 



















Adjustments galore exceed the require- 


Full hooded ground glass focusig back 
ments for unusual picture making. 


assures sharp focus - better negatives. 





Double extension bellows allows close- Removable lens board facilitates inter- Leather covered aluminum body attrae- 
up shots - big images of small objects. change of long and short focus lenses. tive finish. It’s tops in camera value. 


% Spearheading the V-day era in camera values this famous 

B&J Press leads the field. Expensive features — essential 
Ask your adjustments — beautiful finish; all combine to make it the 
one versatile camera for perfect negatives in portraiture, sports, 
action, candid, architecture, scenic and pictorial photography. 
You will always be glad you bought a B & J Press Camera! 


<r ssme BURKE & JAMES, inc 
Watson and Grover Cameras , | a 


. . » SOLAR ENLARGERS ... Serving the Amateur and Professional Photographer Since 1897 


321 SOUTH WABASH AVENUE — CHICAGO 4 


dealer Now! 
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a MORE WAR BONDS 


G-M Laboratories, Inc., Chicago 





Viribling Work COLORING PHOTOS 
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MINICAM PHOTO LABS. 
?. 4, Le Crosse, Wis. 









GADGETS. @awas 
AND SHURT @aeTs 


We pay from $2 te $7.50 for any Gadget, 
Kink, or Short Cut accepted by this column. 


PHOTOGRAPHS can be mounted easily in 
your album without the use of special mount- 
ing corners or glue, by using this simple tool. 
It consists of a thin strip of wood, on the end 
of which are bolted two razor blades, as shown. 
With it the album pages are quickly slotted 





for inserting the photographs. A sheet of card- 
board placed underneath, will prevent more 
than one sheet from being cut. — William 
Swallow. 


Remove Dust and Lint 


REMOVING those last few particles of dust 
and lint from the lens is quite a trick. Even a 
camels hair brush, lightly oiled by rubbing it 
twice through your own hair, refuses to pro- 
duce the theoretically clean optic. But here is 
a simple trick that removes dust and lint in a 
jiffy. In fact, it is the old lens cleaning trouble 
with the perfect reverse twist. 

Rub a hard rubber comb against your suit, 
or the family carpet until it gathers a static 
charge. Pass the charged comb just above the 
face of the lens. Presto, the particles are at- 
tracted to the strongly charged comb. One 
pass does the trick. Two will get you in trouble 
as the lens mount gathers a charge of its own. 
—Eugene Wyble. 


Protect Your Spotting Brush 


A PROTECTIVE container for your spot- 
ting brush may be made from a glass chemical 
tube. Punch a hole in the cork stopper to hold 
the brush. Insert the handle of the brush and 
then place the brush and cork in the tube, 
where the bristles will be safe from dust and 
damaging bumps.—F. X. Sander. 
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Bass cries for CAMERAS 


For Baby Bass, the going's tough, 
He's really crying for your stuff, 
And letting out an awful yell: 

"Who's got a camera to sell?" 


So help him dry his Leica eyes 


And quench his most pathetic 
sighs 

By sending him your camera 
stuff 


Because poor Bass “ain't got 
enough." 


In answer to his sad demand 


Your check he'll sign 
with happy hand. 


Send Baby Bass your 
stuff today, 


His check will go 
out right away. 


te harleslintee 


President 











— FULL LINE OF PHOTOGRAPHIC PAPER — 
KRUXO HAS GONE TO WAR! 
K Limited quantity available to our regular 
R quirements: After Victory, Kruxo will again 
KRuUxO Be available to all in adequate quantities. 
x Ask your dealer or write to us. 
a KILBORN PHOTO PAPER CO. 
Manufacturers Since 1895 
(in reply, refer to Dept, M-39) 
Factory and Main Office: Cedar Rapids, towa 











258100 + 508209 # 10082 


POSTPAIOD 


PACIFIC COAST FILM COMPANY 
Me TA + 4 f 


SIERRA BON 


Electrically Illuminated Viewer 

A SLIDE VIEWER such as mine, with a 
detachable handle, can easily, and at minor 
cost, be converted into an electrically illumi- 
nated portable viewer. This conversion makes 
it unnecessary to hold the viewer towards lamps 
or windows. 

This change-over can be made as follows: 
Unscrew the handle from the viewer. Bend a 
one-inch wide strip of sheet metal into the 
shape shown in the illustration. Bolt an elec- 
trical receptacle onto this strip and attach a 


cord and plug. Use a bakelite (for light 
weight) or porcelain receptacle with covered 
terminals if you can get one; but if you must 
use the open terminal type, cover the connec- 
tions thoroughly with tape, electrical sealing 
wax, or preferably both. Assemble the whole 
unit by bolting the handle to the bottom (be- 
neath the receptacle for best balance) and 
screwing on the viewer, using a thumb-screw 
so the lighting arrangement can be detached 
from the original viewer for portability. 

A 7% watt night-light provides sufficient 
light, but almost any size bulb can be used by 
bending the metal strip to accommodate the 
bulb used, the object being to locate the center 
of the light source in the center of the diffus- 
ing screen. If you find it desirable, an addi- 
tional diffusing screen can be cut to size and 
fastened over the original screen to further dis- 
tribute the light and prevent a bright spot in 
the center. In converting mine, I luckily found 
the few necessary parts around the house.— 
Wilbur K. Shear. 


Synchronizer Batteries 

MY SYNCHRONIZER requires two of the 
medium size batteries which are difficult to 
obtain. As the small pen-lite batteries are 
often available, a satisfactory substitute can 
easily be made. 

After removing the paper insulating tubes, 
solder two batteries into “Siamese Twins.” 
Scotch cellulose tape is wrapped around the 
twins for insulation from the battery case. Two 








FLASH FOR GLAMOR 


Flash to capture moods or quick expres 
sions -flash for action-sport-or subtle 
glamor! When you flash with Heiland 
there is no limit to your abilities. Pre- 
cision made for finer pictures. Sold by 
better photographic dealers everywhere 











( We Have Your Favorite \ 
—=—=35MM FILME 
EASTMAN e AGFA e DU PONT 
BULK FILM | 36 EXP. RELOADS 
25 FEET $1.35 | ONLY 40c EACH 
100 FEET $4.15 | sisteeor iniedeac"e- 


Cash orders shipped postpaid or we ship C. 0. D. 
if you prefer. 


Dealers write for proposition. 


NORAYA FILM SUPPLY CO. 


2518 Surf Ave., Dept. M-1, Brooklyn 24, N. YJ 


























































sets of these twins are used in lieu of the two 
mediums normally required and will fit nicely. 
The four batteries used in this manner will ] 
give more voltage than the regular batteries 
and thus are better for extension and multiple G] 
flash hook-ups. 

Across the center poles of one set of twins, 
solder a small disc (a washer filled with solder) 
so that contact will be made with the center 























































SB. pole of the bulb socket. No disc is necessary 
" , for the bottom set. 
Blessed Event! A thin metal disc used between the coil 
“Mow the Sanity’ $ complete, dear, you, Rover and spring of the cap and the lower batteries facili- Unr 
e tuck at guy above, 80 cntil the, wer is over, tates screwing on the cap.—G. T. Lundeen. 7 Thr. 
your Ti . or good 
} ond ME-O-LITE 1 yon’ ‘re devtemate enough one 
to ayn ; a . bgt asset to = neou 
. prec u ve you professionai . 4d: 
pm n s Electrical split second accuracy in enlarg- Hanging Salon Mounts click 
ing. conte Gilera tone end color er for feed SALON BOARDS or framed pictures that from 
are not too heavy, can be hung with index Pafa. 
9 ie 's First on the List, But... . tabs, available at dime stores. these 
you to continuously enjoy the benefits of Tr 
TIMESO-LITE, so if it's a giving perfect serv- 
. return it to us for 1 ee yet « 
atoat we days ‘febw r work comes of ra 
we : mt y Fa TIM OLITE in first class 
+ back to you as soon as possible, Ac 
Gees vase ae how much you depend upon it. Comms 
INDUSTRIAL TIMER CORPORATION grapl 
~ phot 
taneo 
110 Edison Place Newark, N. J. assur 
tuatex 
revol) 
FILMDEX lenge 
open 
VISUAL bratec 
PLANS 7" 
FOR FILING 
and — 
VIEWING 
KODACHROMES 
35 mm. or Bantam 
panne han ~ erg er cost Wes. dot Punch a hole in each tab for the nail it is 
your desler oF write Sar civeutar. to be suspended from; or hang the pictures 
FILMDEX Mt. Kisco % Y from the molding, tying the suspension cord 
oe y vega. | through the holes.—Herman Klein. 
W. N. De Sherbinin, copyright. Pat’d & Pat. pending. roug e€ 
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Triple-Eyed 
Sky Spies 





U. S. Air Forces Photo 





- -- that photograph 20,000 square miles in 3 hours 


Unmapped enemy territory lies 15,000 feet below. 
Three wide angle lense cameras: two set oblique, 
one vertical — as shown above — click simulta- 
neously at timed intervals. With each synchronized 
click, 425 square miles of terrain are photographed 
from horizon-to-horizon. In three hours, by flying 
parallel courses spaced twenty-five miles apart, 
these sky spies photograph 20,000 square miles. 
Tri-metrogon photography is the fastest system 
yet devised for military map making by means 
of radial triangulation as modeled above. 
Accurate map making with Fairchild Aerial 
Cameras is based upon precision controlled photo- 
graphy. Micrometric intervalometers space the 
photographs. Solenoids actuate the shutters simul- 
taneously. And Fairchild’s electronic trace tests 
assure precisely matched shutter speeds: light ac- 
tuated wire fingers trace lines on sensitized paper 
revolving at 1800 rpm. These lines record the 
length of time the shutter requires to completely 
open and completely shut. Checked against cali- 
brated scales, these lines determine whether or 
not each Fairchild between-the-lense shutter per- 








AND 


REE AG CAMERA 


INSTRUMENT CORPORATION 








4 “Sis, © 44-143 cS Cialll 
ce > ) 












This is a typical ‘electronic 
trace test.’ Each pattern checks 
the actual length of time the B 
shutter takes to completely PX 
open and cmngrney shut 
against its rated speeds of 
1/225 — 1/150 — 1/75. 
Sharp adherence to professional tolerances results in 
precisely matched shutter timing for synchronized opera- 
tion and interchangeability. 


forms within professional tolerances — because 
shutter speeds on a Fairchild Camera must mean 
exactly what they say! 

Precisionized electronic and mechanical skill 
ranks Fairchild Aerial Cameras with the world’s 
finest professional cameras — cameras that every 
amateur dreams of one day owning. New York 
Office: 475—10th Avenue, New York 18; Plant: 
88-06 Van Wyck Boulevard, Jamaica 1, N. Y. 









AERIAL 
CAMERAS 
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better 
empey. cartridges TODAY! fielp gt A : lieummaae 


SSM FILM DEVELOPED & ENLARGED 60; 


We give you brilliant, ‘‘Magic Eye’’ Timed, Vai 
rated 3x4 ments on ‘kled- 

at these low Rr : 35mm, 36 exp. $1.00; 18 exp. 
60c. 16 io. 127 rolls, 50c; 8 am, A ee. 828 Ban- 
tam, ete., 25c; reprints, 3x4, each 3c, hour se vice. 
No delay. Not too fast. Not too slow, y; ut just —s for 

superb quality. Order now—pos' 
write for mailers, details, REE Premium offers. 


AMERICAN STUDIOS 


Dept. 418 La Crosse, Wisc. 


ELKAY BLOWER 
ventilating one cr two 14.95 
darkrooms. Changes 200 cu. ft. of air 


per minute. Heavy duty motor. 
Single Unit Model, $9.95 


ELKAY PHOTO PRODUCTS, INC. 
287 Washington Street, Newark 2, New Jersey 


Lemus BUY MORE WAR BONDS pemmmmmend 


. MILO ative 
& cas & ™ BRUSH 


FOR DARKROOM- FOR FIELDWORK 
FOR KODACHROME SLIDES 


© Superior Quality Camel's Hair 1 Inch Wide 
© Patented Process Prevents Hair Loosening 
© Plastic Handle Designed for Easy Use 


MILLER OUTCALTCO. 
267 So. Alexandria ® Los Angeles 4, Calif. 
“In the West We Sell the Best” 
















































35MM POSITIVE TRANSPARENCIES 


1 Roll 36 sponses S 
3 rolls $1. Lng 6 rolls $2. 00 
We will print 35mm. safety # m positives from your 35mm. 





Kodach 35mm. Cardboard $ 
SOc. Special on Gem Jr. Slide File $1.00. FREE MAILERS: 
POSITIVE PRINT CO. 117 WN. Wood Av., Linden, N. J. 




















THE ONLY WAY TO MOUNT 
PHOTOGRAPHS PROPERLY! 


Film Tank Agitator 


AN EFFICIENT film tank agitator can be 
made by using the motor from an early-type 
vacuum cleaner. The one {used had an auxil- 
iary pulley, run on a worm gear, which moved 
a brush connected to the front of the cleaner. 
The rpm’s are further cut to about thirty, by 
wiring the connection to the motor in series 
and using a rheostat. 

A nine-inch disk is turned with a groove in 
the edge, to take an ordinary round sewing 
machine belt. A recess is cut im one side, in 
which the developing tank fits snugly.” 

A brass shaft is fastened to the under side of 
the disk and a block with a brass bushing to 
receive it is screwed to the base. The motor is 





placed on the upright so that the pulley and 
the groove in the disk are in line and then the 
sewing machine belt is fitted to connect the 
two. 

The tank agitator is drilled to take a stiff 
piece of wire, bent at right angles and running 
back to the upright, where it hooks into a 
screw-eye. In this way the agitator and film 
spool are held firm while the tank rotates, giv- 
ing constant agitation during development of 


the film.—Marion E. Wesp. 













A CAREER IN 
CINEMATOGRAPHY 


The movie industry needs trained men. Hollywood film 
technique; business, educational, free lance film proc a 
taught at home. Professional supervision—illustrated man 

Plan your post-war career now. Write today for free catalon. 


MOTION PICTURE INSTITUTE 


of ti 
JOHN WHITEHEAD GAFILL, President 
217 S$. Woodward Ave., Birmingham, Michigan 


Why NOT Pay More? 


to Get the Kind of Work You Want? 


35MM. Films Developed and Enlarged 
36 Exposures $1.50—16 Exposures 75¢ 
You will find it well worth the difference to have 
your films given individual attention with fine grain 
developing. Ours is a one-man organization. N¢ 
MASS PRODUCTION, All good exposures enlarged 
to 3 x 4, including % inch border. Send your re- 
mittance with order to: 


Cc. N. TURNER 
121 School Lane, Springfield, Del. Co., Pa. 
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GOOD SHOOTING! 


TECHNIFINISH + h and facturing facil 
ities are “all out” to provide our Army end Navy 
with ordnance materiel which will supply the good 


You may, however, continue to send your 35mm. 
films to us for TECHNIFINISHING, confident that 
we will, in spite of war-time restrictions, give you 
the best possible results from your prized “camera 
shots”. 





J ECHN/FIN/SH 





FREE! 
Unusual Catalog 


describing 
MEDO’S 


Sperte! Trevel! Meteure! Gorgeous, full- 
[aie 
one! Remarkably lew priced! 


Sin NEDO Photo Suppl eee : 


15 West 47th Street © New York 17, N.Y. 
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BOATS ARE MY WEAKNESS 
(Continued from page 69) 


fully and do not load more film until I am” 
ready for the next picture. On deck I keep 
the camera wrapped in a towel and then 
placed in a waterproof bag. Even in good 
weather if I have my camera on deck be- 
fore daylight I keep it well covered, and I 
recommend that you always have your 
camera ready before the sun rises because 
that is the time when the unexpected 
“lucky” picture will turn up and you must 
be ready to grab it on the fly. 

Another tough problem is extreme con- 
trast. I don’t know of any secret tricks or 
short cuts to solve this, nothing but hard 
work and experience and the things any- 
body can learn from other members of 
the camera club who have been through 
the mill. You must expose and develop the 
film for softness, and you may wish to use 
various methods of control in making the 
print. Dodging, chemical reduction and 
toning must be mastered and more ad- 
vanced technique will result in saving 
many of your negatives that are not printa- 
ble by simple methods. If you can’t handle 
a picture, file the negative away and some 
day when you know more you will be able 
to use it. 

Above all, go to see all the marine pic-— 
tures you can, taken by those outstanding 
photographers I have mentioned and 
many others who are represented in the) 
salons and magazines. Above all, work 
work and then work some more and suc+” 
cess and satisfaction is sure to come. & 


$1.40 35mm. FILM SPECIAL $140} 


Fine Grain at ag to 3x4 
With reload ¢ of Film for 

36 Exposure wi reload. Ree 

18 Exposure 60c, Reprints, 3c each, 


Bulk 35mm. Guaranteed Film 


ANSCO — EASTMAN — DUPONT 
SUPREME — PLUS X — DUPONT No. 2 
27/2 feet.......$1.25 100 feet. . . $4.00 
Film Speed 50 Weston, 32 Mazda 
36 Exposure Reloads 40c With Your Cartridge 


We pay 5c each for empty 35mm cartridges. 
Please remit; save C. O. D. charges and delay. 


ALLEN'S CAMERA SHOP; 


7410 Sunset Bivd., Hollywood 46, Calif. | 
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205 EAST 42ND STREET «© «© NEW YORK 17, N.Y 
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That’s the way the Army and 
Navy take pictures! No “flat™ 
print can compare with 
a stereoscopic transpar- 
ency (especially in color) 
made and enjoyed with 
the Stereo-Tach and Viewer * 
Outfit No. 101 and your 35mm. $9? | 
a 


camera. Still available at... 


NSE 








For Stereo prints, both 35mm. 


and other size cameras, Outfit $ j 4.75* 


SIE. Gin 0 o Wagan ose aah 
*Plus tax; slightly higher west of the Rockies. 
See your dealer or order from 


ADVERTISING DISPLAYS, INC. 





















[106] 





SELLING TO AN AGENCY 
(Continued from page 15) 


write to you for prints; the other is to find 
out what agency is buying pictures for 
what advertiser, and having studied his 
ads, submit prints to the agency to fit the 
advertiser’s purpose. 

How can you find out what agency han- 
dles what advertising account? At your 
Public Library you can consult Standard 
Advertising Register, which gives just that 
information. 

If you are enterprising you can go 
further than this. Tide, Printer’s Ink, 
Editor & Publisher, and Advertising Age, 
all carry one or more columns of ad 
agency news. Observe the new accounts. 
When you spot one that you know by past 
observation uses pictures, make up a 
package of those pictures of yours which 
you think would apply, and send the 
package to the new agency representa- 
tive. The new agency will be starting 
from scratch, making its own contacts for 
prints. If you’ve got the pictures it takes, 
you will become one of those contacts. 

When you see the notice of an adver- 
tising agency soliciting prints, don’t just 
wrap up a bundle at random and ship it 
off. Look up the advertisements for which 
the prints are wanted. Study the picture 
needs of the advertiser, and send only 
those pictures of yours which pertain to 
the needs. 

Observe these rules: 

1. Type the print title, pertinent facts 
about its making, its showing and prizes, 
if any, and your name and address on a 
separate sheet of paper for each print 
submitted, and paste to the back of the 
print or mat. Do not write on the print 
itself. 

a print mounted on a mat to keep 
it from rolling gets better consideration. 
Mail your pictures flat, with stiff card- 
board protection, in a large enough em 
velope so that the prints can be removed 
easily. 

3. If you take a picture of a person 
for advertising purposes, either portrait of 


Sept. 16, Covington, Kentucky | -andid, you must get a release from the 

















COUNT ON KEYSTONE p 
RECISION M 
FOR GREATER VALUE PER pause 


Keystone manufactured before the war the largest line 


of 8 and 16 mm. Pro 
popular prices. When 
will again offer fine p 


jectors and Cameras to sell at 
our war program ends, Keystone 
recision equipment. 





MODEL K-8 
Interchangeable lens mount for f.3.5, 
f.2.5, £.1.9; 1” and 144" Telephoto. 
Three speeds — normal, intermediate, 

slow motion. 
Built-in optical view-finder with tele- 
photo masks. 
Audible and visual footage indicator. 
Push button and locking device. 
Wrist strap handle — Tripod socket. 
No sprockets to thread, easy to load. 
Uses standard double 8 mm. film. 
Color or black and white film. 


MODEL A-8 
jector U 
+ 8 mm. pro) 
= ue without purning 
—even on stills. 
£.1.6 Wollensak 1 yur 
Fully encl ; reel arm ‘ 
Gear and chain — 
Fast automatic rewind. , 
iNiant —— up to 
36 ft. projec on. oe 
1 for 32 minu ae 
coi aa switch — Pilot ligh 
Three- ; 
Knob for framing. 


sing 750 
the film 


feet wide at 














12 NEW Wesco 
KODACHROME SLIDES 


IN WESCO SELF-VIEWING PANEL 


Magnificently colored Island flowers, colorful 
Hawaiian feast (luau), daring surf sports, pine- 
apple planting and sugar cane fields combine 
with world-famous backgrounds to make this 
series of Kodachromes a prize for any collec- 
tion. A selection of 12 of the most brilliant 
subjects offered by Mike Roberts and other 
noted color photographers packaged in Self- 
Viewing panel complete with detailed captions. 
$5.85 list. Separately 50 cents each. 


Write for FREE folder in full color... 
slides at your photo dealer 


WESTERN MOVIE SUPPLY CO. 
28 Geary St. * San Francisco 8, Calif. 








A REAL GIFT FOR THE NEW MOTHER 


Two acetate protected frames, 4 data pages (pink or 
blue), for the time and place of birth, parents, etc. Blank 
white pages for snapshots. 
plastic ring binding. At stores, 5x7” $2.50, 8x10” $3.75. 


Free Catalog of Amfiles for Reels, Slides, etc. 
AMBERG FILE & INDEX CO. 


Ivory colored Duraleather, 





person stating that the picture can be so 
used. Get release at time picture is taken, 
and inclose release with print. Parents 
must sign for children. 

4. Include a letter telling for what ad- 
vertising purpose you are submitting the 
prints, and where you learned about the 
needs. Add such facts about yourself as 
the submitted prints will not disclose, 
what salons you have shown in, awards 
made to other pictures, etc. Matching 
this information to other needs in cata- 
logue illustrations, folders, direct mail 
campaign pieces, or posters, the agency 
may ask to see more of your work. 

If your prints are what it wants, the 
agency will make you a prompt offer. For 
use in a limited magazine field or for a 
specialized piece of advertising, sale of the 
print should bring you from ten dollars 
up. At this price the advertising agency 
would not expect exclusive rights, Should 
your print be considered for use in a pub- 
lication of a million or more circulation, 
however, the agency may offer to buy 
your picture outright, paying twenty-five 
to several hundred dollars. 

Don’t be discouraged by rejections. 
Your prints may just not fit the adver- 
tising schedule at the moment. The same 
agency, if you keep submitting, may ac- 
cept another of your pictures later on. 
Keep trying. 

If you keep studying the advertising 
market, you’ll have the thrill of getting 
back a smaller envelope than the one you 
sent out, and in it will be an offer to buy 
your prints! 


MORE For your MONEY! 


Have Your 35mm Film 
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BACKGROUNDS 
(Continued from page 56) 


ground you dislike, “minimize” its de- 
teriorating effect by using a wide aperture, 
with its resultant shallow “depth of field.” 


It is rare that the background is the 
whole picture—as in the shot of the man 
walking across the street with its striking 
pattern of paving blocks. But always back- 
ground should develop thematic interest 
and reflect the inner spirit of the picture 
—whether bleak or beautiful. 


The surface - d textural structure of 
things, whic é proper realm of pho- 
tography, i rich in its never-ending 
play of light and shadow that there is no 
danger of ever exhausting background 
variety. But it must always be remem- 
bered that the translation of color values 
into shades of black and white makes it 
sometimes hard to evaluate correctly the 
effect of certain colors on the background. 
What may appear as a striking contrast 
to the eye may show up on the negative 
as an innocuous gray blotch. You will be 
spared such mistakes by keeping the range 
of tonality in mind at all times, and by 
knowing what is possible with certain films 
and filters. 


Do I offend readers if I remind them 
that the camera may be moved? I would 
not mention the obvious if I hadn’t ob- 
served photographers, as if they were 
frozen or hypnotized, trying hard to get 
a good shot against an inappropriate back- 
ground, while five feet to the right or left 
would have made an ideal setting. Crop- 
ping and enlarging only part of your nega- 
tives, is another means of enhancing the 
relationship between background and 
“principal object.” Marvels can be worked 
under your enlarger. 


By applying the simple, basic rule of 
“minimize or emphasize” you will quickly 
learn discrimination in the choice of back- 
grounds for your pictures. And once back- 
ground becomes a significant part of your 
expression, your pictures will take on the 
color and meaning of life itself, which is 
the highest aim of all art. 
























CHECK THESE 


FEATURES FOR 


EXTRA VALUE: | ~ 


1. Extra large lens 
(1-5/32” dia.) 

2. Spiral grooved 
eyepiece for pre- 
cision focusing 

3. Three film tracks 
for 8, 16, 35 mm 
film 

4. Holds any slide 
mount 

5. Startling third 
dimensional ef- 
fect 

¢ Extraordinary 
magnification 

7. Does not cut off 
corners 

8. Modern design 
in beautiful 
tenite 





PRICE COMPLETE 


ae? 


Viewer includes 35 
mm, 16 mm and 8 
mm film tracks for 
ull strip film. 





Simply insert slide 

as shown and turn 

eyepiece for quick 
focusing. 


Magnification is equal to theatre screen 
projection. Try it! You'll say this és the 
finest slide viewer ever made. 





SALONS 


AND 


EXHIBITS 
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Dates Open to 





































































































































Closing Date Name of Salon For Entry Blank, Write to and Entry Fee | Public 
j | 
Exhibit to see Seventh Annual Finger | |\Cayuga Museum of 
Lakes Salon. | | History and Art, 
| | Auburn, N. Y., 
June 9-30 
Exhibit to see | #San Francisco Interna- | de Young Art 
tional Salon. | Museum, Golden 
Gate Park, San 
Francisco, Callif., 
June 10-July 4 
| 
Exhibit to see | Seventh Annual Salon of | Museum of Na- 
| Rockefeller Center Com- tural History, 
era New York, N. Y., 
July 1-15 
€ Exhibit tosee | wEighth Memphis Pictori- Brooks Art Gal- 
rf alists Salon. lery, Memphis, 
be Tenn., 
Pe July 1-31 
i July 2 | 14th Detroit Internation- | Detroit Institute of Arts, Detroit 2, 4 $1.00 Detroit Institute 
al Salon of Photography. ich. of Arts, 
Detroit, Mich., 
| Aug. 5-Sept. 2 
July 10 %#& Sixth Annual North | Paul H. Guttman, Salon Chairman, 4 | $1.00 | E. B. Crocker Art 
American Salon. 1528 39th St., Sacramento, Calif. | Gallery, Sacra- 
mento, Callif., 
Aug. 1-31 
July 15 1945 Annual International | Joe Sanders, Salon Chairman, 4 $1.00 Arts Building, 
Salon of Muncie Cam- Muncie Camera Club, 122 W. | Muncie Fair- 
era Club. Charles St., Muncie, Ind. grounds, 
Muncie, Ind., 
July 29-Aug. 4 
August 15 Eighth Annual Rocky Moun- | Mr. Basil Leonoff, 1435 S. Mil- 4 $1.00 Denver Art 
tain Salon of Photog- waukee St., Denver 10, Colo. Museum, 
raphy. Denver, Colo., 
Sept. 1-15 
August 25 Fifty-fourth Toronto Inter- | F.L. Harvey, Toronto Camera Club, 4 $1.00 Eaton's Fine 
national Salon of Pho- 2 Gould St., Toronto 2, Ont., Art Galleries, 
tography. Canada. Toronto, Canada, 
Sept. 10-22 
September 1 * Amarillo International | Cy Clemmons, 216 Nunn Building, 4 $1.00 | Arts and Crafts 
Salon (formerly Tri-State Amarillo, Texas. Center, Amarillo, 
lon). Texas, 
Sept. 16-30 
September 10 wFifth Annual Victoria | Irvine Dawson, Salon Director, 680 4 $1.00 Empress Hotel, 
International Salon of Victoria Ave., Victoria, B. C., Victoria, Canada, 
Photography. Canada. Oct. 7-14 
September 23 Second International | Frin Vanden, 620 N. Michigan, 6 $1.00 |Chicago Historical 
Color Slide Salon. Chicago 11, Ill. Society, Clark St. 
and North Ave., 
Chicago, lll., 
ct. 
October 10 %& Tenth International Salon | Donald K. Mereen, Salon Chair- 4 $1.00 | Milwaukee Public 
is of Photography of the man, Photo Pictorialists of Mil- Library and 
. Photo Pictorialists of Mil- waukee, 740 N. Plankinton Ave., Museum Bldg., 
hy waukee. Milwaukee, Wis. Milwaukee, Wis., 
i Nov. 4-18 
October 15 Thirty-sixth Chicago Salon. | Chicago Camera Club, 137 N. 4 | $1.00 Chicago Cam- 
Wabash Ave., Chicago 7, Ill. Mono- | era Club, 137 
chrome N. Wabash Ave., 
and/or | Chicago, | II. 
| 4 color | Nov. 5-Dec. 4 
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Marshalls 


PHOTO OIL COLORS 


In sets from 
$1.00 to $4.90 





Restore the beauty of natural 
colors—better still, color to suit 
yourself, You can—and easily, too. 
No art training necessary. 

No brushes — no mixing of 

colors. They're applied as they come 
from the Marshall tubes. Mistakes 
don't count—for correcting them 

is a matter of moments. Begin 

now to add the beauty of color to 
all your black and white prints. 

Ask your dealer for Marshall's colors 
today. For free advice on specific 
color problems from America's fore- 
most authority, write to 


JOHN G. MARSHALL, INC. 
167 N. Ninth Street, Brooklyn 11,N.Y. 


YOU'LL BE PROUDER THAN EVER 
WHEN YOU SEE HOW BEAUTIFUL 
THIS BLACK AND WHITE PRINT WILL BE 


hand-colored by you with 


and individual tubes 


8 oz. concentrated 
solution, $.35; 16 or., 
$.50; 1 gal., $3; 5 gal 


$10 


now... | 
| developer for all 


FILMS 
PLATES 
SLIDES 
PAPERS 


m 
: 


One bottle on your darkroom shelf—angl 
you're all set... 3 


Kodak Versatol, the new prepared | 
liquid, develops “everything”... films,” 
plates, lantern slides, papers ... ‘ 
Develops them all —with the greatest af 
ease, and uniformly excellent results, 7 
Kodak Versatol Developer has unu 
keeping qualities, staying stable a 
time even in a partly empty bottle, and ie 
taining its life well even when dilutedia 
an open tray. 4 





It has very little tendency to discolat 
or form sludge—even in hard waters 
even when partially exhausted. 

means clear visibility of developing 

prints. 3 

There is a special ingredient 
holds fog to a minimum. Wait 
you see Versatol’s beautifully clea 
sparkling negatives. 4 
Besides keeping well, Ve 
has great capacity even thou 
diluted four to eight times, 
pending upon the material be 
processed .. . and in devele 
negatives it is used as its own rep 
isher. So it’s definitely economical. 

Versatol is an interesting new experie 
for old hands . . . a splendid developer 
beginners to start with. Pick up a bottle? 
your Kodak dealer’s . . . Eastman Ko@ 
Company, Rochester 4, N. Y. 












the new 
Kodak VERSATOL Developer 
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